
G-Code Magazine Launches Contest To
Promote Entrepreneurs

NAPLES, FL, USA, August 8, 2013 /EINPresswire.com/ -- G-Code Magazine kicks off a new contest

enabling small business owners to win a robust PR and marketing package to enhance visibility

and lead generation by presenting their best “How I Did It” story.

We want to see more small

businesses win and hit their

full potential…it’s what our

enterprise was launched to

achieve.”

Tim Houghten

Entrepreneur publication G-Code Magazine launches a

new contest for small business owners to win an incredible

package to boost their brand, website traffic and lead flow

by presenting their best “How I Did It” story.

The last few weeks have seen Google's Penguin 2.0 update

which is affecting search marketing and SEO, as well as the

new Gmail inbox which many fear will impact their email

marketing efforts.

This is putting more pressure on small business owners that are already bootstrapping with

virtually non-existent marketing budgets and with zero room for error. These companies and

independent professionals need a solution that can provide increased brand visibility, improved

search engine rankings, inbound web traffic and lead flow, and one which provides some type of

hard results so that they don’t have to gamble with the little working capital they do have.

This is exactly what G-Code Magazine intends to solve with its contest. Following on the huge

success of the magazine’s recent feature interview piece with one of New York’s Top Lady Led

Startups in which the American Express Open Forum’s Top 10 CEO To Watch In 2013 revealed her

own startup success story, the invitation has been opened up for others to share theirs, and

win.

The contest offers the best “How I Did It” entrepreneurial story winner a turnkey marketing and

PR package worth well over $1,399. There is no cost to enter, and the winner will be selected on

the strength of their story.

The judging is to take place on August 30th, 2013. The winner swipes one of G-Code’s incredibly

value packed ‘Brand Domination’ content, social media and PR packages with guaranteed

minimum results, and enjoys being able to leverage some of the top copywriters in the U.S.

http://www.einpresswire.com
http://g-codemagazine.com
http://g-codemagazine.com/google-just-killed-1000-small-businesses-why-you-should-be-happy-about-it/
http://g-codemagazine.com/how-i-did-it-the-cheeky-startup-thats-crushing-it-in-the-dating-industry/
http://g-codemagazine.com/how-i-did-it-the-cheeky-startup-thats-crushing-it-in-the-dating-industry/


G-Code co-founder Tim Houghten says, “We want to see more small businesses win and hit their

full potential…it’s what our enterprise was launched to achieve.”

To find out more details on the contest and submit “How I Did It” story entries visit the

entrepreneur magazine on the web at http://www.G-CodeMagazine.com

Press release courtesy of Online PR Media:  http://bit.ly/14nS2n8
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