
Exhibit Surveys Executives to Lead Educational
Sessions at Fall EXHIBITORFastTrak Atlanta
ATLANTA, GEORGIA, USA, October 28,
2015 /EINPresswire.com/ -- Exhibit
Surveys, Inc., the leading provider of
research, measurement, and consulting
services exclusively for the exhibition and
event industry, announced today that Ian
Sequeira, executive vice president, and
Joe Federbush, vice president, sales and
marketing, will present educational
sessions at EXHIBITORFastTrak Atlanta
fall.


All four sessions are university-affiliated

and can be applied to Certified Trade Show Marketer (CTSM) professional certification. The CTSM
designation is awarded by EXHIBITOR in affiliation with Northern Illinois University Outreach and
reflects adherence to the highest educational standards of trade show and event marketing.


Who:   Joe Federbush, vice president, sales and marketing, Exhibit Surveys Inc.


When:  Wednesday, November 11, 2015, 10:45 am - 12:15 pm


Topic: How to Measure the Value of Trade Show Participation, Part 1:  Basic Concepts


Description: Justify and grow your trade show marketing. This session provides basic building blocks
for measuring the value of trade show marketing. Topics include:

•	How to ensure that your event investments pay off

•	Identifying the four sources of value from event marketing

•	Estimating value for each component of event payback

•	Establishing a payback ratio as an index of trade show value

•	Basic organizing and presentation of results to management


Session includes examples, case studies and worksheets to help you put this knowledge to work. You
will also receive a take home project that will help you focus on your program strengths and
weaknesses and likely opportunities for ROI improvement.


When: Wednesday, November 11, 2015, 1:30 pm - 3:00 pm


Topic: How to Measure the Value of Trade Show Participation - Part II: Practical Application


Description:  Apply what you learned in the basic trade show value measurement concepts session to
your own program. Through examples, case studies and worksheets, you will learn to: 

•	Assess your program’s strengths and weaknesses 


http://www.einpresswire.com
http://www.ExhibitSurveys.com


•	Work with the four elements of value

•	 Estimate appropriate event budgets, staff and exhibit size

•	Select and invest wisely in your show schedule 

•	Apply other types of measurement to compliment ROI Assign key performance indicators 

•	Deploy and apply customer and visitor research 

•	Report event performance to senior management


This session provides for individual guidance in working with measuring and reporting your own event
scenarios and results and includes a pre- and in-class assessment of your program strengths and
weaknesses—and identification of likely opportunities for ROI and performance improvement.


Who:   Ian Sequeira, executive vice president, Exhibit Surveys, Inc.


When:  Wednesday, November 11, 2015, 9:00 am - 10:30 am


Topic:  Selecting the Right Shows: The Critical Decision


Description: Determining your event mix strategy is critical to making decisions regarding your show
and event participation. This session will cover five steps in the show selection process to help you
make the right decisions, along with templates of forms you can use immediately. We will learn how
to:

•	Identify markets that represent the most potential for you

•	Obtain key information from your customers and prospects

•	Develop a universe of potential shows

•	Obtain and analyze data that will optimize your participation

•	Discover a FREE ROI estimator developed for the trade show industry


When: Thursday, November 12, 2015, 9:00 am - 10:30 am


Topic: Using Surveys to Measure Your Performance in Trade Shows and Events


Description:  If executive management is demanding more than anecdotal information on the success
of your event, providing show and event metrics that can be mapped back to objectives is imperative
for the long term success of your program. This session focuses on post-show surveys and obtaining
the data you need, including:

•	The benefits of measuring 

•	Typical measurement planning processes 

•	Research techniques 

•	Post-show attendee and lead surveys 

•	Understanding exhibit performance metrics 

•	Case studies and more 


Where: Conference Learning Center, 500 Interstate W. Parkway, Lithia Springs, GA 30122


For more Information: http://www.exhibitoronline.com/fasttrak/city4.asp 


About Exhibit Surveys, Inc.

Exhibit Surveys, Inc. has specialized exclusively in providing research, measurement and strategic
consulting for the exhibition and event marketing industry for 52 years.  The award-winning company
has conducted primary research on more than 5,000 exhibitions and events and over 10,000
individual exhibits, across all major industry sectors, on six continents.  Its clients are stakeholders in
the face-to-face live event industry, including exhibition organizers, individual exhibitors, private event

http://www.exhibitoronline.com/fasttrak/city4.asp


organizers, industry suppliers, CVBs and convention facilities.  For more information, follow Exhibit
Surveys on LinkedIn, Facebook, Twitter, visit www.exhibitsurveys.com or call 1.800.224.3170 . To
download free white papers, go to www.exhibitsurveys.com/whitepapers.


Exhibit Surveys, Inc. and the Exhibit Surveys logo are trademarks, and Be a Knowbody is a
registered trademark of Exhibit Surveys, Inc. in the United States and other counties.  All company
and/or product names may be trade names, trademarks and/or registered trademarks of the
respective owners with which they are associated.


Marilyn R. Kroner
Kroner Communications
303-478-3044
email us here
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