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SubscriberWise Donates $2500 to Orlando
Victims and their Families While Urging
Congress to Imitate Victims’ Courage

The nation’s leading protector of children
victimized by identity fraud,
SubscriberWise® joins relief effort with
financial commitment to OneOrlando
Fund.

MASSILLON, OH, U.S.A,, June 15, 2016
/EINPresswire.com/ -- SubscriberWise,
the nation’s largest issuing consumer
reporting agency for the communications S

industry and the leading advocate for o v e l S ove -
children victimized by identity fraud,
announced today that the company has Gay, Straight, Transgender, or Bisexual: Love is Love
donated $2500.00 to the OneOrlando

fund. The fund was setup to support

victims and families affected by Sunday’s shooting at the Pulse nightclub which killed 49 and injured
53 innocent people.

“Yesterday | asked Congress and President Obama to immediately pass the Freedom from
Discrimination in Credit Act to show honor for the Orlando
“ mass shooting victims while also rebuking the nation's ugly
past with bigotry and discrimination through an expansion of
Today SubscriberWise stands  federal ECOA laws,” stated David Howe, president of
in solidarity with the LGBTQ SubscriberWise. “Today SubscriberWise stands in solidarity
community and all oppressed  with the LGBTQ community and their families by joining the
by hate and ignorance...” Walt Disney Company and others through this gift of financial
David Howe, president of  support for the victims and their families.”
SubscriberWise

About SubscriberWise

SubscriberWise® launched as the first issuing consumer reporting agency exclusively for the cable
industry in 2006. The company filed extensive documentation and end-user agreements to access
TransUnion’s consumer database. TransUnion approved the request as part of a pilot project in 2007.
In 2009, SubscriberWise and TransUnion announced a joint marketing agreement for the benefit of
America’s independent cable operators

(http://www.subscriberwise.com/TransUnionJointMarketing.pdf).

Today SubscriberWise is a risk management preferred-solutions provider for the National Cable
Television Cooperative. The NCTC (http://www.nctconline.org) helps nearly 1000 members
nationwide.
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SubscriberWise was founded by David Howe who is a consultant and credit manager for MCTV
(http://www.mctvohio.com), where he has remained employed for two decades.

SubscriberWise contributions to the telecom industry are quantified in the billions of dollars annually.

SubscriberWise is a U.S.A. federally registered trademark.
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