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Creator of leading digital ad platform,
AdVantage™, releases new ad content
to clients

SANTA MONICA, CALIFORNIA, UNITED
STATES, October 19, 2016
/EINPresswire.com/ -- MatchCraft, a
proprietary digital marketing platform for
local businesses, has brought Google
Expanded Text Ads (ETAs), with
supporting ad content, to its client base.
MatchCraft has gone beyond the scope
of AdWords by providing clients with
robust keyword and ad copy libraries.

MatchCraft's meticulous ad content
library allows partners to rapidly scale
MatchCraft has enabled clients to swiftly
transition to the new longer ad format by
providing advertisers with ETA-friendly
ad content libraries in 13 languages,
spanning across 31 countries. This ad
content is the foundation of quality
taxonomy, which is critical for success in
the world of search marketing.

It allows publishers to run ad campaigns
that match the right search queries from
the right audience, in an easily scalable
fashion. This means MatchCraft partners
can launch hundreds, or even thousands,
of merchant campaigns—fast, and
advertisers can expect an improved
campaign performance.

To achieve spot-on taxonomy and to
guarantee quality and local relevancy,
MatchCraft creates its unique and
proprietary library by working exclusively with local, native speakers from each country.

"MatchCraft is deeply committed to both Google and our advertising partners," said Sandy Lohr, CEO
of MatchCraft. "We're excited to offer the next generation of ads - expanded text ads, to our clients
and enable them to continue to succeed in the competitive world of digital marketing." 

http://www.einpresswire.com
https://www.matchcraft.com/a-quick-guide-to-google-expanded-text-ads/
https://www.matchcraft.com/a-quick-guide-to-google-expanded-text-ads/
https://www.matchcraft.com/what-is-taxonomy-and-why-is-it-so-important-to-search-marketing/
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MatchCraft is ready to deploy ETA
functionality for Bing as well, including
precise ad content, for all client
programs, as soon as Bing launches the
new ad format.

About MatchCraft

MatchCraft, founded in 1998, provides a best-in-class marketing platform that enables companies to
successfully sell and manage search, display, and social campaigns for their advertisers. Unlike other
marketing technology platforms, the MatchCraft AdVantage platform helps organizations efficiently
manage campaigns of all sizes, enabling clients to deliver spectacular results to their advertisers.
MatchCraft's sophisticated real-time bidding algorithms, and team of digital marketing enthusiasts,
work relentlessly to deliver exceptional ROI for merchants around the world. MatchCraft has
headquarters in the heart of "Silicon Beach," in Santa Monica, Calif., with additional offices in The
Netherlands, Brazil and India. For digital marketing news, advice and to stay in the loop on product
rollouts, follow us on Facebook, Twitter, or visit our website at www.MatchCraft.com
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