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The opportunity for growth lies in innovation of packaging and consumer awareness. Government

policy is the opportunity that resides the market growth

PUNE, INDIA, December 19, 2016 /EINPresswire.com/ -- 

Summary

Global Baby Food Packaging market is growing at a CAGR of 6.4% from 2015 to 2022. Increasing

urbanization, growing demand for eco-friendly packaging of the products and wellbeing

concerns are the key drivers fueling the market growth. The opportunity for growth lies in

innovation of packaging and consumer awareness. Government policy is the opportunity that

resides the market growth. The main concern in the market can be analyzed from destructive

effects.
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Plastic container in products segment accounted for the largest share due to its air tight seal

packaging and cost efficient method. Milk formula in application exhibits the highest CAGR

during the forecast period. North America region has the largest market share and Asia Pacific is

expected to witness the highest CAGR during the forecast period. Some of the key players in the

market include Celplast Ltd, Hindustan National Glass & Industries Ltd, Tetra Pak, Winpak Ltd,

Essel Propack Limited, Pretium Packaging LLC, Cascades Inc, Tata Tinplate Company of India, Ball

Corporation, Winpak, Prolamina Packaging, RPC Group, DS Smith Plc, Amcor, Mondi Group and

Silgan Holdings.

Products Covered: 

• Glass 

• Metal Cans 

• Jars 

• Folding Cartons 

• Plastic Containers 

• Flexible Packaging 
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• Bottles 

• Pouches 

• Cans 

• Other Packaging Formats 

Applications Covered: 

• Dried Food 

• Prepared Food 

• Milk Formula 

• Other Food

Materials Covered: 

• Metal 

• Plastic 

• Glass 

• Paper

Regions Covered: 

• North America 

o US 

o Canada 

o Mexico 

• Europe 

o Germany 

o France 

o Italy 

o UK 

o Spain 

o Rest of Europe 

• Asia Pacific 

o Japan 

o China 

o India 

o Australia 

o New Zealand 

o Rest of Asia Pacific 

• Rest of the World 

o Middle East 

o Brazil 

o Argentina 

o South Africa 



o Egypt
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