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Beverage Packaging Market Estimated to
Provide Over USD 150 Billion Revenue from
2016 to 2022

PUNE, MAHARASHTRA, INDIA, January
10, 2017 /EINPresswire.com/ -- Market

Highlights “We enable our customers to
unravel the complexity.”

Market Research Future published a
Half Cooked Research Report on
Beverage Packaging Market. The Global
Beverage Packaging Market is expected to cross USD 150 billion by 2022 growing at a CAGR of
4% during the period 2016 to 2022.

Market Research Future

Packaging plays an important role in beverage packaging. The packaging of beverages both
carbonated and non-carbonated, is a complex

“ technological branch in the packaging industry. The key

drivers for the growth of beverage packaging market is

rising the popularity of beers and alcoholic beverage in

APAC region which has helped to flourish the markets for

the same in the region.

Key Players in market are
Saint-Gobain S.A., Tetra
Laval International S.A.,
Owens-lllinois Inc., Crown
Holdings Inc., Rexam PLC,
Ball Corporation, Mondi PLC,
Amcor Limited,Reynolds
Group Holdings Ltd”

Market Research Future

Consumers are becoming increasingly health conscious
and prefer beverages with certain health benefits. There is
seen increasing awareness among the people for such
beverages. This proves as an important driver which fuels
the market. The packaging can eliminate product

deterioration, retain the beneficial effects of processing, extend shelf-life, and maintain or
increase the quality and safety of food which increase its popularity.

Request a Sample Copy @ https://www.marketresearchfuture.com/sample request/1974

Key Players

The key players of Global Beverage Packaging Market report include


http://www.einpresswire.com
https://www.marketresearchfuture.com/reports/beverage-packaging-market
https://www.marketresearchfuture.com/reports/beverage-packaging-market
https://www.marketresearchfuture.com/sample_request/1974

*Saint-Gobain S.A.

*Tletra Laval International S.A.
*Dwens-lllinois Inc.

*0rown Holdings Inc.

*Rexam PLC, Ball Corporation
*Mondi PLC, Amcor Limited
*Reynolds Group Holdings Limited
*Blcoa Inc.

Taste the market data and market information presented through more than 85 market data
tables and figures spread in 140 numbers of pages of the project report. Avail the in-depth table

of content TOC & market synopsis on “Global Beverage Packaging Market Information from 2016
to 2022"

Access Report Details @ https://www.marketresearchfuture.com/reports/beverage-packaging-
market

Scope of the Report

This study provides an overview of the global beverage packaging market, tracking three market
segments across four geographic regions. The report studies key players, providing a five-year
annual trend analysis that highlights market size, volume and share for North America, Europe,
Asia Pacific, and Rest of the World. The report also provides a forecast, focusing on the market
opportunities for the next five years for each region. The scope of the study segments the Global
Beverage packaging market as Packaging Type, Materials, and Products

By Packaging Type
oBlexible

oRigid

oBemi-rigid

*By Materials
oMetal

oBlastic

oBaper

olklass

*By Product

oBottles
o{ans


https://www.marketresearchfuture.com/reports/beverage-packaging-market
https://www.marketresearchfuture.com/reports/beverage-packaging-market
https://www.marketresearchfuture.com/reports/beverage-packaging-market
https://www.marketresearchfuture.com/reports/beverage-packaging-market

oBouch
oDthers

Enquire for this Report @ https://www.marketresearchfuture.com/enquiry/1974

Market Research Analysis

The market is highly application based. The factors contributing to the growth of the beverage
packaging market are continuously growing food & beverage industry, organized retail sector,
increasing health consciousness, and rising disposable income. Different types of materials are
used in beverage packaging but plastic is fastest growing beverage packaging material. This is
mainly due to reduced weight, speeds up transportation and reduced packaging cost. On the
basis of region, North America is the largest market by value and volume both. The market is
expected to have higher growth rate as compared to the previous years. North America is the
largest region for the beverage packaging market.

About Market Research Future:

At Market Research Future (MRFR), we enable our to unravel the complexity of various industries
through our Cooked Research Report (CRR), Half-Cooked Research Reports (HCRR), Raw
Research Reports (3R), Continuous-Feed Research (CFR), and Market Research & Consulting
Services.

MRFR team have supreme objective to provide the optimum quality market research and
intelligence services to our clients. Our market research studies by products, services,
technologies, applications, end users, and market players for global, regional, and country level
market segments, enable our clients to see more, know more, and do more, which help to
answer all their most important questions.

In order to stay updated with technology and work process of the industry, MRFR often plans &
conducts meet with the industry experts and industrial visits for its research analyst members.

Akash Anand

Market Research Future
+1 646 845 9312

email us here

This press release can be viewed online at: https://www.einpresswire.com/article/361301950

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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