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Executive Summary

In internet retailing, it is important to

understand the top two internet retailers in the

world. Thanks to visionary business models and

complete commitment to customer needs,

Amazon and Alibaba have come to dominate

their domestic markets. Soon enough, their

long-term global aspirations will pit them more

directly against each other. This report

compares the two in nine categories, such as

technology and logistics, to determine how each

company got here, and who will end up on top.

Amazon vs Alibaba: The Fight to be the World’s Largest Internet Retailer global briefing offers an

insight into the size and shape of the retailing industry, highlights emerging trends, their effects

on retailing in markets around the world, on the development of channels and consumers’

shopping patterns. It identifies the leading companies and brands, offers strategic analysis of key

factors influencing the market – be they the developments of new store types, the importance of

non-store retailing, economic/lifestyle influences, private label or pricing issues. Forecasts

illustrate how the market is set to change and criteria for success.

Product coverage: Non-Store Retailing, Store-based Retailing.
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Data coverage: market sizes (historic and forecasts), company shares, brand shares and

distribution data.

Why buy this report?

* Get a detailed picture of the Retailing market;

* Pinpoint growth sectors and identify factors driving change;

* Understand the competitive environment, the market’s major players and leading brands;

* Use five-year forecasts to assess how the market is predicted to develop.

Request Sample Report @ https://www.wiseguyreports.com/sample-request/1199865-amazon-

vs-alibaba-the-fight-to-be-the-world-s-largest-internet-retailer
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