
France Baby Food 2017 Production,
Segmentation, Consumption and Forecast
2017

PUNE, MAHARASHTRA, INDIA, May 16,

2017 /EINPresswire.com/ -- 

The Baby Food Market in France 2017

Summary 

"The Baby Food Market in France

2017", is an analytical report by

GlobalData which provides extensive

and highly detailed current and future

market trends in the French market.

GET SAMPLE REPORT @ https://www.wiseguyreports.com/sample-request/1271466-the-baby-

food-market-in-france-2017

The number of births has been relentlessly downwards. The vast majority of families are able to

afford commercially prepared baby food, but the financial crisis of 2008 has put incomes under

pressure, fueling a trend towards home-made food. Although it remains the largest market in

Western Europe and is highly sophisticated and segmented, the depressed economic situation

has seen consumption of baby food drop by 14% between 2010 and 2016, and prices have fallen

in real terms. The market is expected to continue performing better from 2017, but consumption

is expected to increase by only 2.9% by 2022, as the number of births is likely to continue to fall.

Retail sales may show some growth. Small increases in volumes of all sectors except baby drinks

are expected.

What else does this report offer? 

- Consumption data based upon a unique combination of industry research, fieldwork, market

sizing work and our in-house expertise to offer extensive data about the trends and dynamics

affecting the industry. 

- Detailed profile of the companies operating and new companies considering entry in the

industry along with their key focus product sectors. 
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- Market profile of the various product sectors with the key features & developments,

segmentation, per capita trends and the various manufacturers & brands. 

- Overview of baby food retailing with a mention of the major retailers in the country along with

the distribution channel. 

- Future projections considering various trends which are likely to affect the industry.

Scope

- In terms of volume, wet meals constitute the bulk of the French market, accounting for 56% of

consumption in 2016. However, in terms of value, milks dominate, with 53% of retail sales. 

- France is a major producer of baby milks, and has strengthened its position in recent years,

following the elimination of milk quotas and strong and growing demand from China. 

- Blédina (Danone) and Nestlé control the majority of baby food sales. Blédina leads, taking a

41% share of total value sales in 2016, while Nestlé accounted for 29%. 

- Retail trends in the French baby food market changed dramatically in the early 1990s. Until the

late 1980s, pharmacies played an important role in the supply of baby food, over which they

enjoyed a near monopoly. 

- The market is expected to continue performing better from 2017 onwards, building on the

slightly more positive results of 2015 and 2016. However, during the period up to 2022,

consumption is expected to increase by only 2.9%, as the number of births is likely to continue to

fall, limiting the potential market for baby food.

Key points to buy

- Evaluate important changes in consumer behavior and identify profitable markets and areas

for product innovation. 

- Analyse current and forecast behavior trends in each category to identify the best opportunities

to exploit. 

- Detailed understanding of consumption by individual product categories in order to align your

sales and marketing efforts with the latest trends in the market. 

- Investigates which categories are performing the best and how this is changing market

dynamics.

ACCESS REPORT @ https://www.wiseguyreports.com/reports/1271466-the-baby-food-market-in-

france-2017
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