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The US Trade Show Market Gaining Momentum
with Introduction of Artificial Intelligence and
Bots & Use of 5G Technology

Orbisresearch.com added Report “The US Trade Show
Market” is expected to increase at high growth rates during
the forecasted period (2017-2021).

DALLAS, TEXAS, UNITED STATES, August 4, 2017
/EINPresswire.com/ -- The US trade show market is
supported by various growth drivers, high GDP growth in
the US, digitization of trade shows, increasing net footage,
etc.

Scope of the Report o rb?s

The report entitled “The US Trade Show Market: Size,
Trends & Forecasts (2017-2021)", provides analysis of the R E SE AQ C I']
US trade show market, with detailed analysis of market size
and growth, and global share of the industry. Orbis Research

Moreover, the report also assesses the key opportunities in

the market and outlines the factors that are and will be driving the growth of the industry. Growth of
the overall US trade show market has also been forecasted for the years 2017-2021, taking into
consideration the previous growth patterns, the growth drivers and the current and future trends.

Emerald Expositions Events, Informa Exhibitions, UBM and RELX Group (Reed Exhibitions) are
some of the key players operating in the US trade show market, whose company profiling has been
done in the report. In this segment of the report, business overview, financial overview and business
strategies of the companies are provided.

Place a Purchase Order of this Report at: http://www.orbisresearch.com/contact/purchase/372303
Company Coverage

* Emerald Expositions Events

* Informa Exhibitions

* UBM

* RELX Group (Reed Exhibitions)

Executive Summary

An event is something that occurs at a given place and time for a reason with someone or something

involved. Event marketing defined as a promotional strategy that involves face-to-face contact
between companies and their customers at special events like shows, conferences, and activity


http://www.einpresswire.com
http://www.orbisresearch.com/reports/index/the-us-trade-show-market-size-trends-and-forecasts-2017-2021
http://www.orbisresearch.com/contact/purchase/372303

centric event like sports event. The events can be broadly classified on the basis of medium such as:
Online Events and Physical Events.

Online events provides a medium to connect exhibitors and customers through an electronic interface
or online interface. The common types of online events include webinars, virtual events, and live
streaming events.

Physical events or Offline events require physical interaction between the exhibitors and attendees.
The various physical events are: Tradeshows, Conferences, Seminars and Breakfasts, Lunches &
Dinners Events.

Trade shows refers as the physical events, provides a platform or forum where companies in a
specific industry gather to exhibit their products and services. The motive of trade show is to generate
leads, make contacts and connections, and grow distribution channels.

The tradeshows can be categorized on the basis of the industry verticals such as: Gifts, Home &
General Merchandise, Sports, Design & Construction, Technology, Jewelry and other trade shows.

Request Sample of this Report at: http://www.orbisresearch.com/contacts/request-sample/372303

Points Covered in Report:
1. Executive Summary
2. Introduction

2.1 Event: An Overview

2.2 Online Events: An Overview

2.2.1 Webinars

2.2.2 Virtual Events

2.2.3 Live Streaming Events

2.3 Physical Events: An Overview

2.3.1 Tradeshows

2.3.2 Conferences

2.3.3 Seminars

2.3.4 Breakfasts, Lunches & Dinners Events
2.4 Advantages & Disadvantages of Tradeshows

3. The US Market Analysis

3.1 The US Trade Show Market: An Analysis

3.1.1 The US Trade Show Market by Value

3.1.2 The US Trade Show Market Share in the Global Trade Show Market
3.1.3 The US Trade Show Market by Attendees

3.1.4 The US Trade Show Market by Attendees Purchasing Authority

4. Market Dynamics

4.1 Growth Drivers

4.1.1 High GDP Growth in the US
4.1.2 Digitization of Trade Shows
4.1.3 Increase Net Square Footage
4.2 Challenges


http://www.orbisresearch.com/contacts/request-sample/372303

4.2.1 Dependence on Volatile Economic Situations
4.2.2 External Factors Hinder Trade Show Market
4.2.3 Inappropriate Safety Management System
4.3 Market Trends

4.3.1 Trade Shows as Marketing Tool

4.3.2 5G Technology

4.3.3 Introduction of Artificial Intelligence and Bots
4.3.4 Virtual Reality (VR)

4.3.5 Fragmented Industry

5. Competitive Landscape

5.1 Trade Show Market Players by Acquisitions
5.2 The US Trade Show Market Share by Players
5.3 The US Trade Show Market Players by Number Of Shows in Top 250 Trade Shows

6. Company Profiling

6.1 Emerald Expositions Events
6.1.1 Business Overview

6.1.2 Financial Overview

6.1.3 Business Strategy

6.2 Informa Exhibitions

6.2.1 Business Overview

6.2.2 Financial Overview

6.2.3 Business Strategy

6.3 UBM

6.3.1 Business Overview

6.3.2 Financial Overview

6.3.3 Business Strategy

6.4 RELX Group (Reed Exhibitions)
6.4.1 Business Overview

6.4.2 Financial Overview

6.4.3 Business Strategy

Hector Costello
Orbis Research
+1 (214) 884-6817
email us here

This press release can be viewed online at: http://www.einpresswire.com

Disclaimer: If you have any questions regarding information in this press release please contact the
company listed in the press release. Please do not contact EIN Presswire. We will be unable to assist
you with your inquiry. EIN Presswire disclaims any content contained in these releases.

© 1995-2018 IPD Group, Inc. All Right Reserved.


http://www.einpresswire.com/contact_author/2354861
http://www.einpresswire.com/

