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Description

Wiseguyreports.Com Adds “Emirates Group Plc -Market Demand, Growth, Opportunities and
Analysis Of Top Key Player Forecast To 2022” To Its Research Database

Emirates Airlines is one of the biggest long haul carriers that has been growing organically not only in
the Middle East but also globally. 2016 was a difficult year for the airline, impacted by strong external
factors and regional instabilities. As a result, Emirates recorded depressed revenues due to
fluctuating oil prices and slower corporate travel.

Emirates Group Plc in Travel (World) Company Profile offers detailed strategic analysis of the
company’s business, examining its performance in the Travel market. The report examines company
shares by region, financial performance, its marketing strategies, challenges from the competition and
future prospects. Use it to understand opportunities and threats facing the business and the factors
driving success.

Euromonitor International's report on Emirates Group Plc delivers a detailed strategic analysis of the
company's business, examining its performance in the Travel market and the global economy.

Company and market share data provide a detailed look at the financial position of Emirates Group
Plc, while in-depth qualitative analysis will help you understand the brand strategy and growth
prospects of Emirates Group Plc.

Product coverage: Activities, Booking, Flows, Lodging, Travel Modes, Traveller Profiles.

Request for Sample Report @ https://www.wiseguyreports.com/sample-request/1011824-emirates-
group-plc-in-travel-world

THIS REPORT EXAMINES:

Company share by region and sector
Brand portfolio
New product developments
Marketing and distribution strategies
A detailed SWOT analysis of Emirates Group Plc provides strategic intelligence on:

Strengths and weaknesses
Category and country opportunities for growth
Challenges and threats from current competition and future prospects

http://www.einpresswire.com
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Global and regional market positions
Research You Can Trust:

Euromonitor International's company profile reports are written by our Travel research team, a
dedicated group of analysts that knows the industry inside and out.

Buy this report to inform your planning, strategy, marketing, sales and competitor intelligence
functions.

Data coverage: market sizes (historic and forecasts), company shares, brand shares and distribution
data.

Leave a Query @ https://www.wiseguyreports.com/enquiry/1011824-emirates-group-plc-in-travel-
world

TABLE OF CONTENTS

SCOPE OF THE REPORT

Scope

STRATEGIC EVALUATION

Key company facts

Qantas partnership - a robust commercial relationship

Dubai benefiting from Australia route network

New operating model - “disintermediarising” the business

“Smart” passenger journeys supported by big data

Financial assessment

SWOT: Challenges ahead

Key strategic objectives and challenges

COMPETITIVE POSITIONING

Global ranking

Outperforming the industry

Capacity on the rise

Saudi Arabian Airlines putting pressure on Emirates in the ME

Disagreement with US airlines

https://www.wiseguyreports.com/enquiry/1011824-emirates-group-plc-in-travel-world
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GEOGRAPHIC AND CATEGORY OPPORTUNITIES

Emirates Airlines destination network by region 2016

Fort Lauderdale route to boost South Florida exposure

The Nigeria effect

Strategic partnerships

BRAND STRATEGY

Brand strategy at a glance

Emirates Airlines - the best brand in the United Arab Emirates

Advertising campaign: Continued partnership with Jennifer Aniston

OPERATIONS

Customer-centricity redefined

Premium economy

Ancillary revenues are non-existent

Expanding Al Maktoum International airport

Dubai emerging metropolis

The move to Al Maktoum International Airport

Dubai appeal

A380 fleet - unique proposition

Fleet structure

RECOMMENDATIONS

External factors - headwinds for the carrier

Buy Now @ https://www.wiseguyreports.com/checkout?currency=one_user-USD&report_id=1011824
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