
Social Media Developing New Road Map for
Wealth Management Market

Wealth Management Market Observing Major Growth with the help of Social Media

PUNE, INDIA, November 7, 2017 /EINPresswire.com/ -- In today's time, social media is one of the

trending and leading platforms for communication with audience. The major business now

depends on social media, after the developing website to reach largest audiences through social

media.

Social media are huge resources for business in form of information. The launch of new product

or any information is given through social media. Major crowd believes and response on social

media quickly. 
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Wealth management one the premium, standard service that combines financially and

investment advice, accounting and tax services, retirement planning and property planning base

on the fixed amount for different type services that client select as per their requirement. The

plus point is each customer work with a single wealth manager who directs the signal from one

of the financial experts and the client has their own lawyer, accountant, and insurance agent.

Wealth management is the process of consulting with the right financial products and services to

meet the needs of the financially strong customer because it is more than investment advice it is

the complete package, can cover all the parts of a person's financial life.

Social Media and wealth management combination have created positive growth for the market

and positive benefit to the industry. The 1st is brand awareness, people come to know the

existences of the brand product, and easy to interact with people due to platforms likes Twitter,

LinkedIn, and Facebook. The proper communication and interaction. 

The client is up to date on the market and new launch. Second is handling customers queries

and quick response that to at the real-time. The major players come to know about the rivalry

and what’s happening the market the strategies used by them. Analyzing the traffic and

customer engagement.

Key Findings in the report are as follow,

•  72.6% of the most popular activity companies promote social media brands, after which new

investment opportunities, ideas, leadership and services are promoted.

•  Social media is very user friendly and has a feeling that the reason for the lack of action on the

social media channel of wealth managers is the most.
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•  Customer management is not yet in the activity because asset management companies

regularly study through social media. Only 31.7% of companies have answered customer

questions through social media - how much time is spent on social media, very few percentages

are given through the custom.

The report Social Media in Wealth Management analysis of how the use of social media can

benefit wealth management companies and relationship managers. The report reviews the

strategy of social media and benchmark your social media's work against competitors. To

understand how to create content and social media strategies to fit every platform and to

benefit from competitor models in different platforms and to use the cases.

The major player cover in the report are Facebook, Instagram, Snapchat, LinkedIn, Google+,

Pinterest, Vine, Tumblr, Deutsche Bank, Goldman Sachs, Morgan Stanley, Klout, Credit Suisse,

UBS, Julius Baer and Flickr.
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