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The Virtual Reality industry has also suffered a

certain impact, but still maintained a relatively

optimistic growth, the past four years, Virtual

Reality market size to maintain the average

annual growth rate of 16.96% from 850 million $

in 2013 to 1360 million $ in 2016, The analysts

believe that in the next few years, Virtual Reality

market size will be further expanded, we expect

that by 2021 , The market size of the Virtual

Reality will reach 2970 million $. 
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This Report covers the manufacturers’ data, including: shipment, price, revenue, gross profit,

interview record, business distribution etc., these data help the consumer know about the

competitors better. This report also covers all the regions and countries of the world, which

shows a regional development status, including market size, volume and value, as well as price

data. 

Besides, the report also covers segment data, including: type segment, industry segment,

channel segment etc. cover different segment market size, both volume and value. Also cover

different industries clients information, which is very important for the manufacturers. 
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