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The Fragrances industry has also suffered a

certain impact, but still maintained a relatively

optimistic growth, the past four years,

Fragrances market size to maintain the average

annual growth rate of 3.18% from 254 million $

in 2013 to 279 million $ in 2016, The analysts

believe that in the next few years, Fragrances

market size will be further expanded, we expect

that by 2021 , The market size of the Fragrances

will reach 336 million $. 

Get a Sample Report @

https://www.wiseguyreports.com/sample-request/2468449-india-fragrances-market-report-

2017

For more information or any query mail at sales@wiseguyreports.com

This Report covers the manufacturers’ data, including: shipment, price, revenue, gross profit,

interview record, business distribution etc., these data help the consumer know about the

competitors better. 

Besides, the report also covers segment data, including: type segment, industry segment,

channel segment etc. cover different segment market size, both volume and value. Also cover

different industries clients information, which is very important for the manufacturers.
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Loreal 

Coty 

CHANEL 

AVON 

LVMH 

Estée Lauder 

Puig 

Procter & Gamble 

Elizabeth Arden 

Interparfums 

Shiseido
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Product Type Segmentation (Fine Perfumes (Parfum), Fine Perfumes (Eau de Toilette-EDT), Fine

Perfumes (Eau de Parfum-EDP), Fine Perfumes (Eau de Coglne-EDC), Fine Perfumes (Eau Fraiche))

Industry Segmentation (Men’s perfume, Lady perfume, Laundry Care, Home Care, Beauty Care) 

Channel (Direct Sales, Distributor) Segmentation
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