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Evolving Meal Occasions Market 2017: Key
Players - Bright Greens, McDonald's, Kellogg's,
Walmart, PepsiCo and More
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WiseGuyReports published new report,
titled “Evolving Meal Occasions”l

@ https:/www linkedin.com/company/4828928

"Evolving Meal Occasions", report

W) http:/ftwitter.com/WiseGuyReports

explores how meal occasions are i g i
evolving, what the opportunities are,

and how food and beverage brands Evolving Meal Occasions

and manufacturers can capitalize on

them.

Food consumption is no longer confined to three meals a day, as changing family structures,
busier lifestyles and health concerns affect when - and what - consumers choose to eat
throughout the day.

GET SAMPLE REPORT @ https://www.wiseguyreports.com/sample-request/2659640-evolving-
meal-occasions-capitalizing-on-changing-food-consumption-habits

Companies mentioned

Deliveroo
McDonald's
Ben &Jerry's
Unilever
Moma
PikNik
Kellogg's
Nosh

Bright Greens
Huel
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Quaker Oats
Sonoma Brands
TruVibe

Pacific Beach
Walmart
Doritos

PepsiCo

Dorset Cereals

Scope

- The traditional three-square-meals-a-day routine is becoming less relevant to modern lifestyles.
- Breakfast is most likely to be skipped or rushed, while consumers tend to spend longer over
their evening meals.

- Wider access to convenient foods and services is influencing what and where consumers eat.
Key points

- Gain insight into the key drivers impacting meal consumption habits throughout the day.

- Understand what motivates consumption choices at different times of day.

- Identify five key trends in evolving meal occasions and understand the innovation implications.

- Explore how food and drink brands and innovators can respond to the evolving needs of
consumers at meal times.

..CONTINUED
About US

Wise Guy Reports is part of the Wise Guy Research Consultants Pvt. Ltd. and offers premium
progressive statistical surveying, market research reports, analysis & forecast data for industries
and governments around the globe.

For accessing accurate and deep understanding and to gain latest insights and key
developments in the area of your interest, we also have a list of conferences in which you will be
interested in, for more information, cordially check

https://www.wiseguyreports.com/conferences

For updating knowledge or for thoroughly understanding various terminologies, we also have
vast list of seminars for your reference, for more information cordially check


https://www.wiseguyreports.com/conferences

https://www.wiseguyreports.com/seminars
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