
Gamification Market Analysis, Market Size,
Regional Outlook, Competitive Strategies and
Forecasts 2018 To 2026

gamification market

Gamification Market By Type (Structural
Gamification, Content Gamification),By
Solution & Applications – Global Insights,
Analysis, Trends And Forecasts to 2026

HOUSTON, TX, UNITED STATES, April
9, 2018 /EINPresswire.com/ --
Gamification actualizes game mechanics
in a non-gaming context to drive client
engagement and take care of issues.
Some of the famous game mechanics
incorporate badges, reward points,
ranking, and challenges. The goal is to
connect with clients in a gaming
environment. This is a compelling
technique since individuals have been
endeavoring to merge work with play in
numerous perspectives, for example, loyalty programs of businesses, instructive video games, and
rewarding schoolchildren for homework.


The Global Gamification Market is relied upon to achieve an estimation of US$ XX million by 2026,
developing at a CAGR of XX% amid the forecast time frame 2018-2026. The gamification market is
being driven by a few factors, for example, its increasing adoption in corporate and organizations, and
individuals developing engagement with social networking sites. The upsides of gamification likewise
incorporate motivation and client engagement, which have been empowering the associations and
individuals to use them more all the time.
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The expanding enthusiasm for gaming in Southeast Asia and growing number of gamification
applications in a consumer survey are expected to be the significant growth opportunities for the
gamification market. Aside from this, the market additionally holds other growth opportunities, for
example, the proliferation of information in digital world and prominence of bring your own gadget
(BYOD) in workplaces. The rise of level progress technique and increasing impact of gamification in
learning, are the significant trends observed in this industry. One of the barriers to the development of
the market is the lack of awareness about the different advantages of gamification. In any case, its
effect is relied upon to be moderate during the forecast period. 


North America has represented the biggest share in gamification market. Analysts at the University of
Colorado led an investigation to analyze the impact of simulations and games on adult learners. They
found that gamification offered 14% higher skill-based knowledge, 9% higher information consistency
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standard, and 11% higher factual learning, over conventional learning methods.
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In any case, the business sectors in developing regions, including Asia-Pacific, Latin America, and
Middle-East & Africa, are relied upon to witness higher development when contrasted with the
developed regions, for example, North America and Europe. The Southeast Asian population has
raised the level of digital enthusiasm, which is portrayed in rapid adoption of digital entertainment in
the region. Almost 95% of individuals in Singapore and Malaysia have a personal computer or laptop.
Additionally, 64% of Indonesian internet users consistently use social media, which surpasses the
global average of 54%. Consistently, over half of Southeast Asian internet users play online games,
and six of every 10 of them play these on social sites. In this manner, the growing population in Asia-
Pacific alongside individuals increased enthusiasm for gaming is probably going to enable the global
gamification market touch new levels of success.


The report provides both, qualitative and quantitative research of the global market, as well as
encompasses worthy insights into the rational scenario and favored improvement methods adopted
by key contenders. Some of the primary players of Global Gamification Market are Badgeville Inc.,
Gigya Inc., Bunchball Inc., Kuato Studios, SAP SE, Cisco Systems Inc., Microsoft Corporation,
BigDoor Inc., Knewton, and Lithium Technologies Inc. among others.
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