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2022
PUNE, INDIA, June 7, 2018 /EINPresswire.com/ -- WiseGuyReports.Com Publish a New Market
Research Report On –“ Deodorants in Indonesia: Market Sales, Consumption, Demand and Forecast
2018 – 2022”.

Deodorant roll-ons, as the first type of deodorant in Indonesia, continued to lead sales in 2017.
Consumers prefer products that are durable, affordable and easy to use. The main brands that are
available, such as Rexona, Nivea and Oriflame offer deodorant roll-ons. Furthermore, most deodorant
types available in Indonesia are the roll-on format, so consumers are the most familiar with it. During
the review period, there were no apparent new players in deodorant roll-ons as most players
continued...

The Deodorants in Indonesia report offers a comprehensive guide to the size and shape of the market
at a national level. It provides the latest retail sales data 2013-2017, allowing you to identify the
sectors driving growth. Forecasts to 2022 illustrate how the market is set to change.

Get a Sample Report @    https://www.wiseguyreports.com/sample-request/1367344-deodorants-in-
indonesia 

For more information or any query mail at sales@wiseguyreports.com

Product coverage: Deodorant Creams, Deodorant Pumps, Deodorant Roll-Ons, Deodorant Sprays,
Deodorant Sticks, Deodorant Wipes.

Data coverage: market sizes (historic and forecasts), company shares, brand shares and distribution
data.

Why buy this report? 
* Get a detailed picture of the Deodorants market; 
* Pinpoint growth sectors and identify factors driving change; 
* Understand the competitive environment, the market’s major players and leading brands; 
* Use five-year forecasts to assess how the market is predicted to develop.

It has over 40 years' experience of publishing market research reports, business reference books and
online information systems. With offices in London, Chicago, Singapore, Shanghai, Vilnius, Dubai,
Cape Town, Santiago, Sydney, Tokyo and Bangalore and a network of over 800 analysts worldwide,
Euromonitor International has a unique capability to develop reliable information resources to help
drive informed strategic planning.

Report Details @   https://www.wiseguyreports.com/reports/1367344-deodorants-in-indonesia 
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Wise Guy Reports is part of the Wise Guy Consultants Pvt. Ltd. and offers premium progressive
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around the globe. Wise Guy Reports features an exhaustive list of market research reports from
hundreds of publishers worldwide. We boast a database spanning virtually every market category and
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