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Maximizing User Engagement for Mobile Sales
Apps that Close Sales

Design Center President Ken Haus lists 10 ways for enterprises to maximize user engagement of the
company’s mobile sales apps and close more sales.

ST. PAUL, MINN., U.S., January 23, 2019 /EINPresswire.com/ -- Design Center President Ken Haus
developed a list of 10 ways for enterprises to maximize

“ user engagement of the company’s mobile sales apps and
close more sales. He explains, “The most important thing,

Choose a developer that will ~ which is not on the list, is choosing a mobile app developer
not only create an that will not only create an outstanding app, but will also
outstanding app, but will work with clients to ensure that the app is a winner,
also work with clients to delivers measurable ROI and stays relevant over the long
ensure that the app is a haul.” Following are Haus' 10 tips for ensuring success:
winner, delivers measurable
ROI and stays relevant over 1.Brand It: Choose a name users can appreciate, one that
the long haul.” conveys the app’s unique features and personality. The

Design Center President Ken ~ name will send a message to users about how well-
Haus  designed the app is, how easy it is to use and if it is worth
embracing.

2.Generate Anticipation: A month or two before the app is deployed, strategically leak the word
that things are about to get easier/better/faster/more exciting/more fun. Keep everyone
guessing about the rest.

3.0aunch It: When the app is deployed, do it with a level of energy that drives everyone to try
the app immediately and pushes them through the first few weeks of adjustment. Give sales
reps time to learn and get comfortable with the new app before they are in high-pressure
situations.

4.8ell It: Market to employees as though they had to purchase the app. They need to invest time
and energy into learning the app and integrating it into their routines; they need to understand
features and benefits. Above all, they need to clearly know what's in it for them.

5.Bccessorize It: Think about what will help users get the most out of the app. Will they need
any supplies in addition to a tablet, such as a stylus, case, keyboard, etc.? Brand as many of the
accessories as possible—including the tablet itself.

6.Ihcentivize It: Don't assume employees will instantly start incorporating the new app into their
workflow. Consider offering personal motivation.

7.8upport It: Make this transition as easy as possible by providing all the training and support
employees need. The more confident they are about using the app, the more they will use it.
Actively gather feedback and suggestions from users. They will be the best source for learning
what's working and what'’s not.

8.Generate Constant Buzz: Keep talking about the app—before, during and after the launch,
and for as long as the app is in use. Develop standard means of communication and share a
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variety of information with users such as: tips and best practices, new features and additions,
real life demos, etc.

9.Maintain It: An app that is being regularly cared for will stay vibrant and valuable to users.
Don't let the app go dormant, keep it fresh and engaging.

10.0ptimize and Evolve It: When the enterprise stops investing, users will too. Release new
versions of the app on a regular basis to make sure it remains an exciting and indispensible tool
for users. If the app starts to feel retro or if other tools become easier or more efficient to use,
user engagement will slip.

Follow these steps each time a new version of the app is launched. Update the branding if
needed, create anticipation and market the new release, support users through the transition,
continue to collect feedback and update the app on a regular basis.

Many app developers are strong on the technology side but don't offer much support beyond
that. Design Center ensures both cutting-edge app technology and effective user engagement
with its comprehensive App Deployment and Management program that has been successfully
applied to 100s of apps. [

Founded in 1969, leading software designer and developer Design Center turns strategic insights
into reality through app development, virtual reality solutions, custom software and more.
Rooted in design and energized by digital, Design Center creates engaging, long-term solutions
that streamline business and spark conversation. The company'’s user-experience-focused
approach to design, development and implementation produces solutions that deliver value and
profitability for clients. Among the company’s value adds is AppKits, a proprietary application
management engine, that ensures the company’s solutions perform at the highest level. Design
Center serves some of the world’s largest organizations from their headquarters in centrally
located St. Paul, Minn. To contact Design Center call 651-699-6500 or visit
http://designcenterideas.com/. Review project information and client references at:

https://clutch.co/profile/design-center.
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Media Contact: Jeanna Van Rensselar, Smart PR Communications;
jeanna@smartprcommunications.com. News Room, visit: http://designcenterideas.com/news-
room.
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