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Industry Vet to Helm Leading Ad Blocking

Recovery Exchange

NEW YORK, NEW YORK, USA, June 30,

2020 /EINPresswire.com/ -- Acceptable

Ads Exchange (AAX), a leading ad

exchange dedicated to recovering

revenue lost to ad blockers, has named industry veteran, Scott Schwanbeck, chief executive

officer. A proven leader with over two decades of media, tech and digital experience,

Schwanbeck has an expansive history of building high-performance teams, driving forward-

thinking strategies and growing revenue for publishers.

“Media companies continue to be faced with the dual challenge of seeking fair value for their

content, while ensuring a positive, less intrusive ad experience for their readers,” Schwanbeck

said. “AAX has quickly established itself as a leader in this complex challenge and I'm honored to

steer the company through the next phases of its evolution."

Working directly with publishers of all sizes, AAX generates significant ad revenue from content,

while still providing users - who choose to run an ad blocker - a cleaner ad experience. 

Schwanbeck joins AAX from Yieldmo where, as executive vice president of business

development, he played an integral role in transforming the company from a fledgling start up to

a recognized industry leader. During his tenure, the company went from pre-revenue to a large,

very profitable organization and counted many of the world's largest and most prominent media

companies as partners. Schwanbeck's additional experience spans a diverse set of companies

from early-stage start-ups to large corporations including Vizu (acquired by Nielsen), drop.io

(acquired by Facebook) and IGN Entertainment (acquired by News Corp). 

For more information please visit aax.media or email hello@aax.media.

About AAX: 

The Acceptable Ads Exchange (AAX) allows publishers, advertisers and users to benefit from a

healthy, respectful and human ad ecosystem. We’re a programmatic ad exchange dedicated to

serving a highly coveted audience of more than 200 million consumers that have consented to
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see the light, respectful ads designated as “acceptable” by the Acceptable Ads Committee’s

criteria.  The AAX  mission is to foster a new type of marketplace—an exchange capable of

reaching ad-blocking users seeking an alternative ad experience— for consumers, while offering

direct-to-publisher deals and working with premium demand-side sources.
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This press release can be viewed online at: https://www.einpresswire.com/article/520389067

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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