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Laura Cole and Joseée Perro Interviewed by
Candice Georgiadis

Laura Cole, created and developed Tides & Tailwinds.
Josée Perro, creator of You Choose the Way

GREENWICH, CT, USA, July 29, 2020
/EINPresswire.com/ -- Candice Georgiadis, owner of
the blog by her namesake, interviews individuals on
the cutting edge of hotel, travel, lifestyle and other
similar topics. She expands the marketing footprint of
individuals and companies with a combination of
branding and imaging across social media and
conventional websites.

Marketing is critical for a business to succeed. No
time like the present as #reopening continues
globally, to get your marketing in full swing. Candice
Georgiadis can assist in building a real-world
marketing plan to put you ahead of your competitors
or build a name for yourself. Brand recognition and
trust goes a long way to attracting new customers
and keeping existing ones. Reach out to Candice
Georgiadis at the below contact options to get started
right away.

Laura Cole, created and developed
Tides & Tailwinds

Laura Cole, created and developed Tides & Tailwinds
Can you share 5 examples of how travel and hospitality
“ companies will be adjusting over the next five years to the

. ' ?
Resourcefulness is new ways that consumers like to travel:

everything.”
Laura Cole, created and
developed Tides & Tailwinds

What strange times we're in! Yes, there will be definitive
shifting. We're all curious to see how it plays out within
these industries, but these are my personal predictions:

We're actually expecting an increased demand on yachts and private jets. Those who can afford


http://www.einpresswire.com

to will be avoiding public travel spaces
and entities at all costs and opt for
private, more sterile means of travel
instead.

For the next year MINIMUM, we're
expecting travel to be much more ’ i =% ey
domestically focused than we've seen  Josée Perro, creator of You Choose the Way

in recent years past. Every country will
be on its own timeline coming out of
the pandemic, and roadblocks like
public health status, entry-restrictions
and quarantine regulations will
continue to play a huge role in
international travel planning.

There will be a greater shift to “out of
the box” pleasure traveling, with
families opting to avoid major crowds
and cities and instead opting for more
rural, obscure, less-populated
destinations and itineraries.

Anybody in a hospitality or service role,
will have an even greater obligation to
cleanliness and sanitization. Formal
disease-prevention training and
practices are now becoming a part of
training curriculums across the board
and will no doubt become a huge
component of the jobs themselves.

| do fear for the cruise ship industry and commercial aviation during this time, who | would
consider our public-entity sister industries. | believe that they’ll make a comeback, particularly
aviation, but it'll be interesting to see what happens to a lot of the big companies and their
constituents during this waiting period. | foresee a lot of restructuring (but hopefully resulting in
cheap airfare). Catch the complete interview here.

Candice Georgiadis

Josée Perro, creator of You Choose the Way
Can you share with our readers about the innovations that you are bringing to the travel and
hospitality industries?

Mindfulness is the most powerful tool I've found for transformation. This isn't just about helping
travelers change themselves, but also transforming the communities we travel through, and
even the world.


https://www.candicegeorgiadis.com/the-future-of-travel-anybody-in-a-hospitality-or-service-role-will-have-an-even-greater/

To create a world with more peace, love, connection, and equality we need to start by finding
those gems within ourselves. This is what we help people do as they travel.

We transform as we travel, not just to have incredible experiences in far off lands, but to improve
our everyday lives, our relationships, our communities, and the world.

Which “pain point” are you trying to address by introducing this innovation?

Travelers often speak of a desire for travel to be more than just an opportunity to visit sights and
drink too much beer. Sometimes that might be all we want from our time abroad. Just an
opportunity to escape. In other moments, we want more.

We want travel to be a place of transformation, growth and gaining new skills, mindsets, or
perceptions. But it can be hard to sort through all the mental, emotional, and physical shifts
while alone in a foreign land.

That's where we come in to help!

I'm like a sherpa that walks by your side guiding you from one mountain to the next. We start at
mountain A, which usually feels unfulfilling, lacking joy, truth or meaning, and guide you towards
mountain B, a life that feels authentically designed for you.

How do you envision that this might disrupt the status quo?

We buy too many shoes, binge watch Netflix and endlessly scroll through social media or use
work, drinking, or other vices to keep ourselves distracted. Travel has become one more of these
escapes.

We book trips with far too many stops, spend our time at each sight taking selfies and posting
about the sunshine and rainbows of our holidays, but we aren't truly experiencing any of it.

This is what causes overtourism, destruction of our natural resources, lack of consideration
about the impact of our travels, and turning a blind eye to the inequality happening around the
world.

We need to rethink how we buy, sell, consume and exploit sights, cities, and countries for
tourism.

Traveling can be a beautiful life-changing experience, but it can be a lot of other things as well.
We need to start getting real about all the dark sides of travel, as travelers, and as companies to
create dialogues about how to improve this industry that is expanding exponentially every year.
The full interview is available here.
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Be sure to reach out to Candice Georgiadis to get your social media marketing on the right track.
You can reach her at the below contact options.

About Candice Georgiadis

Candice Georgiadis is an active mother of three as well as a designer, founder, social media
expert, and philanthropist. Candice Georgiadis is the founder and designer at CG & CO. She is
also the Founder of the Social Media and Marketing Agency: Digital Agency. Candice Georgiadis is
a Social Media influencer and contributing writer to ThriveGlobal, Authority Magazine, and
several others. In addition to her busy work life, Candice is a volunteer and donor to St Jude’s
Children’s hospital.

Contact and information on how to follow Candice Georgiadis' latest interviews:
Website: http://candicegeorgiadis.com/

Email: CG@candicegeorgiadis.com

LinkedIn: https://www.linkedin.com/in/candice-georgiadis-34375b51/

Twitter: https://twitter.com/candigeorgiadis @candigeorgiadis

Candice georgiadis
candicegeorgiadis.com
+1 203-958-1234
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This press release can be viewed online at: https://www.einpresswire.com/article/522774098

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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