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Global Beard Grooming

EINPresswire.com/ -- "Beard Grooming Market is expected to reach

$43.1 billion by 2026.

Market by Product Type, End Use and S
Distribution Channel: Global (2019-2026)
Opportunity Analysis and Industry
Forecast, 2019-2026," the global beard
grooming market size was valued at
$24.1 billion in 2018, and is projected to reach $43.1 billion by 2026, growing at a CAGR of 7.7%
from 2019 to 2026. In 2018, Europe accounted for nearly 30.2% share of the beard grooming
market.

Beard growing has been at the height of fashion with majority of the male population sporting
different types of beard styles that is turning out to be much more attractive and trendier.
However, beard growing requires maintenance, which is possible only through the application of
right type of beard grooming products. This fosters the demand for different bread grooming
products such as beard trimmer, beard oil, shampoo, gels, moisturizer, softener, and other
such.

In-depth analysis of the COVID-19 impact on the beard grooming Market@
https://www.alliedmarketresearch.com/request-for-customization/6191?reqfor=covid

Some of the key manufacturers in the market, have been strategizing on continuously
improvising its product offerings that cater to the requirement of target customers owing to the
rise in demand for beard grooming products. In 2018, Philips one of the key players in the global
beard grooming market, launched a new line of shaver under the brand name of S9000 Prestige
specifically designed for men who desire for a blade-close shave, but do not wish to compromise
on skin comfort. Similarly, taking in consideration on customers desire for flexibility and
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convenience, several key players in the global beard grooming market have been producing and
promoting beard trimmer as well as shaver in its wireless or portable formats.

Over the past couple of years, there has been a rise in demand for different types of natural and
organic products. Customers seek products that are derived from natural ingredient no matter
when it comes to cosmetic or food products. Taking this consumer buying perception into
consideration, manufacturers consider using natural ingredient in their existing products. For
instance, Maple Holistics promotes its beard oil products Assuage claiming to be processed with
several key natural ingredients such as grapeseed oil, coconut oil, avocado oil, citrus limonum oil,
sunflower oil among others.

Download Sample Copy Of report@ https://www.alliedmarketresearch.com/request-
sample/6191

Premiumization is a process where the manufacturers make a brand or a product more
appealing to consumers by emphasizing on its superior quality and exclusivity. It is driven by
preference for high-quality products and services rather than looking in for affordable prices.
Customers tend to choose premium quality products or services owing to the rise in per capita
income.

The global beard grooming market is segmented on the basis of product type, distribution
channel, and region. By product type, the market is classified into beard oil, beard shampoo,
shaving cream, trimmers, shaving gel, waxes, and others. By end user, the market is categorized
into personal and commercial. By distribution channel, the beard grooming market is divided
into hypermarket/supermarket, specialty store, online store, and others.

Key Finding of The Beard Grooming Market:

+[h 2018, by product type, the shaving cream segment accounted for higher value beard
grooming market share.

+[h 2018, by end user, the personal segment accounted for 80.0% share of the beard grooming
market analysis.

+[h 2018, by region, Europe accounted for a prominent market share and is anticipated to grow
at a CAGR of 6.9% throughout the beard grooming market forecast period.

Send Me Enquire Here@ https://www.alliedmarketresearch.com/purchase-enquiry/6191

Key players operating in beard grooming industry include Viking Beard Stuff, Robin Hood Beard
Company Ltd., Beardbrand, The Bearded Man Company Limited, Wahl Ltd., Koninklijke Philips
N.V., Panasonic, The Brighten Beard Company, Zeus among others.

Similar Reports Here :
Urban Air Mobility(UAM) Market 2020-2027
Tourism Source Market 2020-2027



https://www.alliedmarketresearch.com/request-sample/6191
https://www.alliedmarketresearch.com/request-sample/6191
https://www.alliedmarketresearch.com/purchase-enquiry/6191
https://www.alliedmarketresearch.com/request-sample/6808
https://www.alliedmarketresearch.com/request-sample/6807

About Us

Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of “Market
Research Reports” and “Business Intelligence Solutions.” AMR has a targeted view to provide
business insights and consulting to assist its clients to make strategic business decisions and
achieve sustainable growth in their respective market domain.

We are in professional corporate relations with various companies and this helps us in digging
out market data that helps us generate accurate research data tables and confirms utmost
accuracy in our market forecasting. Every data presented in the reports published by us is
extracted through primary interviews with top officials from leading companies of domain
concerned. Our secondary data procurement methodology includes deep online and offline
research and discussion with knowledgeable professionals and analysts in the industry.
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