
In Big Shift, 55% Of GenZ Women Want To Be
Their Own Bosses, As 64% Don't See
Themselves As Leaders

GenZ in the workplace - Becoming an employer of

choice

What's Inside the Minds of GenZ During

Covid? - Presented by U.S. Bank -- looks at

GenZ's worries, priorities, & workplace

preferences with recommendations

NEW YORK, NY, UNITED STATES,

December 5, 2020 /EINPresswire.com/

-- Over half of all GenZ women (55%)

want to be their own bosses, up from

43% in 2019, according to Girls With

Impact’s 4th annual report, What’s

Inside the Minds of GenZ… during COVID?

At the same time, when asked what would drive their confidence most, women surpassed men

in saying ‘launching a business’ jumping to 35% vs 24% in 2019.

However, far fewer expect they’ll make it as leaders within established organizations with a

staggering 64% of GenZ women saying they are unsure or unlikely of ever becoming one.

While it’s generally known that GenZ is the most purpose-driven generation, this heightened

awareness came through this year as they have been reactive to the most pressing issues of

2020 – from #BlackLivesMatter to climate change to COVID-19.

In a shift from 2019, when asked how they want to make an impact, 63% of GenZers said they

want to “personally create something innovative” – now ranking as their number-one priority --

while 53% want to become entrepreneurs vs 46% in 2019. 

Nearly one-half (47%) want to work for a company that is doing something innovative.

“People don’t go to work for the money – they want to make an impact,” said 16-year-old Neha

Shukla, CEO of SixFeetApart.

“GenZ is taking action on the issues facing our world,” said CEO Jennifer Openshaw, CEO of the

http://www.einpresswire.com
http://bit.ly/39Ic8RM
http://www.girlswithimpact.org/partner


nonprofit, Girls With Impact, the nation’s only live, online business program for GenZ women.

“This isn’t only demonstrated in their personal beliefs, but what they expect in the workplace.”

The report -- presented by U.S. Bank and co-sponsored by Forcepoint -- looked at the worries,

priorities, confidence, and workplace preferences of GenZ women and men (ages 14-22) – in

comparison to findings to the 2019 report.

New worries over racism translate into workplace

Aside from success, getting a job, and mental health, concerns over racism took a leap. Racial

worries jumped 6x with 6.8% of all GenZers saying it was their single greatest worry vs just 1% in

2019.  

View the full release and download report here: http://www.girlswithimpact.org/news/press-

release-whats-inside-the-minds-of-genz-during-covid
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