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-- U.S. Dry Aging Beef Market report,

published by Allied Market Research,

forecasts that the market is expected

to garner $11,176 million by 2020,

registering a CAGR of 1.3% during the

period 2016 – 2020. The U.S. dry aging

beef market held less than 10% share

of the U.S. beef market in 2015.

Dry aging beef process is carried out at

home and restaurants using dry aging

beef bags, which offer improved moisture impermeability. These bags increase yield, decrease

microbial contamination, and provide convenience of usage.

Download PDF Sample Report: https://www.alliedmarketresearch.com/request-sample/1892

The rich flavor of dry aging beef is a key driver of the U.S. dry aging beef market. Increase in the

number of restaurants and rise in inclination of specialist butchers toward traditional processes

are expected to boost the consumption of dry aged beef in the U.S. Dry aging is a natural

process wherein beef is kept unwrapped in a conditioned environment of an aging unit. The

packaging business has flourished in the U.S., owing to increased production of beef to cater to

the augmented demand from international markets and surge in trading business. Moreover,

rise in preference for protein-rich products and uniquely flavored products among consumers

and increase in disposable income are expected to boost the demand for dry aging beef in the

U.S. in the near future.

In 2015, food service suppliers and restaurants were the major distribution channels of dry aged

beef in the U.S. market. The demand for dry aging beef is expected to increase in the near

future, owing to change in consumer preference towards uniquely flavored products and

http://www.einpresswire.com
https://www.alliedmarketresearch.com/US-dry-aging-beef-market
https://www.alliedmarketresearch.com/request-sample/1892


increase in disposable income in the U.S. Retail shops and restaurants offer various products

based on dry aged beef.

For Purchase Enquiry: https://www.alliedmarketresearch.com/purchase-enquiry/1892

Approximately 6% of the total dry aged beef is sold through online channels in the U.S. The sales

through other channels constituted 94% share in the U.S. market in 2015. These channels

include supermarkets, hypermarkets, retail shops, food service suppliers, and restaurants.

Key Findings of the U.S. Dry Aging Beef Market

The U.S. is expected to be the leading producer and exporter of dry aging beef in 2015 across the

globe.

Dry aging beef market in the U.S. is expected to grow at a CAGR of 1.3% in terms of value during

the forecast period.

The dry aging beef packaging business in the U.S. is anticipated to grow at a CAGR of 1.7% in

terms of value during the forecast period.

The U.S. beef market registered a CAGR of 7.5% in terms of value during 20132015.

Meat packers and meat processors held major share in the U.S. dry aging beef production in

2015.

In 2015, business clients accounted for over two-thirds of the total revenue generated from sales

of dry aging beef in the U.S. Business clients include wholesalers, retailers, hypermarket,

supermarkets, restaurants, food service outlets, and grocery shops among others.

Get detailed COVID-19 impact analysis on the U.s. Dry Aging Beef Market @

https://www.alliedmarketresearch.com/request-for-customization/1892?reqfor=covid

The key players profiled in the report are DrybagSTeak, LLC., DeBragga, The Ventura Meat

Company, Buckhead beef, Chicago Steak Company, and American Grass Fed Beef.

Similar Reports:

Global Meat Snacks Market Expected to Reach $11.3 Billion by 2026

Seafood Market Expected to Reach $193,913.6 Million by 2027

Upcoming Report:

Canned Sardines Market - https://www.alliedmarketresearch.com/canned-sardines-market-

A07411

Fish Oil Omega-3 Market - https://www.alliedmarketresearch.com/fish-oil-omega-3-market-

A07082

Cod Fish Market - https://www.alliedmarketresearch.com/cod-fish-market-A07081

Tilapia Market - https://www.alliedmarketresearch.com/tilapia-market-A06714

About Allied Market Research:

https://www.alliedmarketresearch.com/purchase-enquiry/1892
https://www.alliedmarketresearch.com/request-for-customization/1892?reqfor=covid
https://www.alliedmarketresearch.com/meat-snacks-market-A05947
https://www.alliedmarketresearch.com/seafood-market
https://www.alliedmarketresearch.com/canned-sardines-market-A07411
https://www.alliedmarketresearch.com/canned-sardines-market-A07411
https://www.alliedmarketresearch.com/fish-oil-omega-3-market-A07082
https://www.alliedmarketresearch.com/fish-oil-omega-3-market-A07082
https://www.alliedmarketresearch.com/cod-fish-market-A07081
https://www.alliedmarketresearch.com/tilapia-market-A06714


Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of “Market

Research Reports” and “Business Intelligence Solutions.” AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domains. AMR offers its services across 11

industry verticals including Life Sciences, Consumer Goods, Materials & Chemicals, Construction

& Manufacturing, Food & Beverages, Energy & Power, Semiconductor & Electronics, Automotive

& Transportation, ICT & Media, Aerospace & Defense, and BFSI.

We are in professional corporate relations with various companies and this helps us in digging

out market data that helps us generate accurate research data tables and confirms utmost

accuracy in our market forecasting. Each and every data presented in the reports published by

us is extracted through primary interviews with top officials from leading companies of domain

concerned. Our secondary data procurement methodology includes deep online and offline

research and discussion with knowledgeable professionals and analysts in the industry.

David Correa

Allied Analytics LLP

+1 800-792-5285

email us here

Visit us on social media:

Facebook

Twitter

LinkedIn

This press release can be viewed online at: https://www.einpresswire.com/article/532252239

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2020 IPD Group, Inc. All Right Reserved.

http://www.einpresswire.com/contact_author/2985701
https://www.facebook.com/alliedmarketresearch/
https://twitter.com/allied_mr
https://www.linkedin.com/company/allied-market-research
https://www.einpresswire.com/article/532252239
https://www.einpresswire.com/editorial-guidelines

