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EINPresswire.com/ -- It is no surprise

that the first place most people look

when they want a product, service,

answer to a trivia question, or anything

they are curious about, they turn to

Google. Yes, Bing as a search engine is

making some inroads in Google’s

dominance.  But, let’s be honest,

Google is where almost everyone goes.

That is Main Street, USA when it comes

to marketing anything from

lawnmowers to legal services.  

Consequently, if you want your firm to

get noticed, then you need to show up

on Google searches, which is much

easier said than done.  

There are, however, two main ways for

your firm to appear on the coveted

page one of a Google search result:

1. Paid search marketing – otherwise known as pay-per-click (PPC), and 

2. Search engine optimization (SEO).

PPC or SEO, which to choose?  In this article, we will discuss the pros and cons of each approach

so you can get a better understanding of which marketing approach to take for your own law

firm.   

If, after reading this article, you have more questions about SEO and PPC for your law firm, then

we welcome you to reach out to Oamii.  We can help you market your firm so you can build your

book of business.  Not only do we assist with SEO and paid search marketing in West Palm

http://www.einpresswire.com
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Beach, Florida, but we are here to help you with all of your digital marketing needs.  

We are up and running at full speed during the Covid-19 crisis. So, we invite you to contact us

today. Our Oamii marketing professionals can provide effective marketing services that are

second to none, at a reasonable price point.  Contact us today by filling out our online contact

form, or by calling us at 561-228-4111.

First off – What is the Difference Between PPC and SEO?

PPC and SEO are both marketing techniques to get on that first page of Google search results,

but they represent very different ways of getting there. 

What is first important for you to know is that whenever you run a Google search, there are two

types of results you receive:  paid results and organic results.  

The paid results come from PPC marketing, which is typically the listings that appear at the top

of the search results page, normally having the word “Ad” in a small box next to the listing.  By

contrast, the organic results come from SEO marketing, and those are the listings that appear

after the ads.

The two big factors that separate PPC from SEO marketing are:

1. Cost, and

2. Time

Both factors tend to balance each other out.  PPC marketing costs money, sometimes a

considerable amount of money.  Yet, you get results fast.

SEO marketing, on the other hand, does not cost much at all, but it requires a significant time

investment; and, results take a long time to manifest.

Invest in Both?

You are probably thinking: Well if there are two different ways of getting my firm’s online

marketing going, why not do both?   That is a valid approach.  Indeed, getting your firm to show

up twice on the first page of results – one ad listing and one organic listing – that is a win-win in

terms of exposure.  

That said, doing both is not always the smartest approach to marketing your firm.  In fact, any

firm experienced in marketing will tell you that one size does not fit all.  A marketing approach

that works for one firm may not work for another.  A lot of your marketing choices must come

from your firm’s



1. Goals,

2. Location,

3. Competitiveness in the market, and

4. Area of specialty.

Thus, if your firm has the resources, then doing both marketing approaches at once might be

fine.  However, most know that a marketing budget is a finite thing, and thus you need to be

careful in which route you take.  

What Considerations Should Your Firm Think About?

As noted above, the choice of marketing approach needs to be guided by your firm’s goals.  If

you want fast results so your firm lands on page one quickly, then PPC should be the approach.

In short, if you can’t afford to wait for your online marketing to start bringing in leads, then paid

marketing is the way to go.  

Of course, it would be advisable to get a marketing agency to help you with paid search

marketing in West Palm Beach.  Competition for keywords is stiff, making bidding for certain

keywords expensive.  To make sure your money is working as hard as possible, getting the help

of a professional marketing agency is a good idea.

By contrast, if you are looking for long-term success and you are not in a rush to ramp up your

digital marketing then SEO is the better way to go.  It is inexpensive because you are relying on

the content you put on your website rather than directly paying Google. It is just that your SEO

strategy needs to take advantage of Google’s proprietary algorithm of over 200 factors.  A

marketing agency can help you with that as well.  

Let Oamii Handle Your SEO and Paid Search Marketing in West Palm Beach, Florida

At Oamii, we dedicate ourselves to optimizing your legal web design to deliver quality content to

bring in new business. We have the tools and the team to make sure that your brand, your

webpage, your reputation, and your firm are top-of-mind.

When you invest in marketing for your law firm, you want to work with an agency that brings

your law firm the best results and understands the temperature of the marketplace. You want to

get the most out of your advertising budget and get the best return on investment.  

For social media marketing in West Palm Beach, Oamii provides quality products and services to

our clients while keeping their best interests in mind, making use of the best legal marketing

agency in West Palm Beach, Florida.  Our deliverables are always provided on schedule, budget,

and scope.

You have a choice with your marketing dollars and resources.  If you want to increase your

https://www.oamii.com/florida-website-design/


marketing reach and want a company that focuses on SEO for law firms, then look to the help of

an experienced, professional, legal marketing agency in West Palm Beach.  Look no further than

Oamii to crack the code on how to improve your marketing game.  We welcome you to contact

us at Oamii to help you market your firm and build your book of business.  Please fill out our

online contact form, or call us at 561-228-4111 today.
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