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Big data as a service Market Size is Expected
to Garner $61.42 billion by 2026 | CAGR 36.9%

Massive growth of big data across the

globe, growing demand for real-time data ’~
analytics, surge in adoption of predictive
modeling tools, drive the market.

PORTLAND, OREGON, UNITED STATES,
December 9, 2020 /EINPresswire.com/
-- The global big data as a service
market accounted for $6.81 billion in
2019, and is expected to garner $61.42
billion by 2026, growing at a CAGR of
36.9% from 2019 to 2026.

Asia-Pacific region is projected to
generate the highest growth rate
during the forecast period, which is
attributed to rise in number of
smartphone as well as internet users, which leads to the generation of big data. Also, number of
startups and well established companies in Asia-Pacific region are opting for big data as a service
to bring diversification in their business solutions, which fuels the growth of the market.
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Massive growth of big data across the globe, growing demand for real-time data analytics, surge
in adoption of predictive modeling tools, and government initiatives supporting big data
infrastructures drive the growth of the global big data as a service market. However, security and
privacy threats and lack of big data IT skills hinder the market growth. On the contrary, huge
investment in IT sectors by the business is expected to create lucrative opportunities in the near
future.

The market across North America held the largest revenue in 2019, contributing to more than
two-fifths of the market, due to presence of developed economies in the region. However, the
market across Asia-Pacific is expected to manifest the highest CAGR of 42.1% during the forecast
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period. This is owing to rise in number of smartphones as well as internet users and increased
number of startups and well-established companies in the Asia-Pacific region.

The public cloud segment dominated the market in 2019, accounting for more than half of the
market, as the initial investment required for the deployment is very less, and there are no
responsibilities involved in managing the infrastructure. However, the hybrid cloud segment is
projected to portray the fastest CAGR of 40.9% during the forecast period, due to its numerous
benefits such as scalability, flexibility, cost-efficiency, and security.

For Purchase Enquiry: https://www.alliedmarketresearch.com/purchase-enquiry/879

By solution type, the Hadoop-as-a-service segment is anticipated to portray the fastest CAGR of
38.9% during the forecast period, owing to rise in demand for HaaS among SMEs, increase in
cloud-based big data services along with flexibility and agility provided by these services.
However, the Data Analytics-as-a-Service segment held the largest share in 2019, contributing to
one-third of the market. This is due to increase in adoption of social media applications along
with continuous rise in demand for advanced technologies to process high workload through the
cloud.

Some of the key Big data as a service industry players profiled in the report include Amazon Web
Services, Inc., Hewlett Packard Enterprise (HP), IBM Corporation, Microsoft Corporation, Oracle

Corporation, SAP SE, SAS Institute Inc., Teradata Corporation, Google, Inc., and Accenture.

Access full summary at https://www.alliedmarketresearch.com/big-data-as-a-service-market

Similar Reports:

+ Big Data Analytics in Healthcare Market Expected to Hit $67.82 Bn by 2025
* WebRTC Market Expected to Reach $45.91 Billion by 2027
» Digital Map Market Expected to Reach $3,679 Million by 2023

About Us:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP, based in Portland, Oregon. AMR provides global enterprises as well as
medium and small businesses with unmatched quality of "Market Research Reports" and
"Business Intelligence Solutions." AMR has a targeted view to provide business insights and
consulting to assist its clients to make strategic business decisions and achieve sustainable
growth in their respective market domain.

AMR introduces its online premium subscription-based library Avenue, designed specifically to
offer cost-effective, one-stop solution for enterprises, investors, and universities. With Avenue,
subscribers can avail an entire repository of reports on more than 2,000 niche industries and
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more than 12,000 company profiles. Moreover, users can get an online access to quantitative
and qualitative data in PDF and Excel formats along with analyst support, customization, and
updated versions of reports.
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EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
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