
What is Your Social Media Marketing Plan For
Your Law Firm?

WEST PALM BEACH, FLORIDA, USA,

December 11, 2020 /

EINPresswire.com/ -- Did you know

that 96 percent of respondents to an

Attorney at Work survey report that

they use social media, 70 percent

report that they use social media as

part of their overall marketing strategy,

and 84 percent say that they are on

LinkedIn?

Those a relatively high numbers, which

means that if your competition is in the

social media world – you and your firm

need to be there too.  

Accordingly, in this article, we are going

to take a look at how you can fashion a

winning social media marketing plan

for your law firm, so you do not miss a

massive opportunity to gain some

yardage over your competitors, attract

potential clients, and build connections for referral sources.  

If, after reading this article, you have more questions about getting some help marketing your

law practice, then we welcome you to reach out to Oamii. We can provide great information on

how you can more easily build your book of business. Not only do we assist with social media

marketing in West Palm Beach, Florida, but we are here to help you with all of your digital

marketing needs.  

Also, we are up and running at full speed during the Covid-19 crisis. So, we invite you to contact

us today. Our Oamii marketing professionals can provide effective marketing services that are

second to none, at a reasonable price point. Contact us today by filling out our online contact

form, or by calling us at 561-228-4111.

http://www.einpresswire.com
https://www.oamii.com/florida-social-media-marketing/
https://www.oamii.com/florida-social-media-marketing/


What Are the Advantages of Social Media for Law Firms?

It is a common assumption that social media is essentially a place for movie stars and make-up

tips, but that is actually not quite the case. Many businesses from mom-and-pop shops to

McDonald’s have a considerable presence on social media, and law firms are doing the same.  

So, what are the ways in which your firm can take advantage of what social media has to offer in

order to ultimately increase your bottom line? Here are a few benefits:

1. Engaging your audience.  The notion that “any press is good press” applies here. The more

that your firm is interacting with users online, the more chance you will have for additional

prospects.

2. Attracting client leads.  Building on the first item, social media is a platform to connect with

possible new clients.  In fact, in the survey mentioned above, 42 percent of attorneys report that

a social media presence had some impact on getting new clients.

3. Creating brand awareness.  As with any business, branding is everything. While such concerns

as the tone, look, feel, and reputation of your firm might seem secondary to good solid legal

work, every firm has a brand, and you need to try to distinguish your brand from others.  

4. Impress with smart, helpful content.  Of course, social media is a place to post things.  So, the

more you post intelligent, interesting, and informative information, the more your firm’s

reputation will improve.

5. Indirect improvement of SEO results. Although search engines like Google do not use social

media to directly rank a firm, there is a relationship between a better social media presence and

a better search engine rank.

What Does a Social Media Marketing Plan Look Like?

Preparing on the front end for your firm’s social media marketing will save you a lot of time

spent with trial and error on the back end.  In other words, an ounce of planning is worth a

pound of execution with regard to social media.

So, here are some elements of what you need to set up with a social media marketing plan:

1. The Where:  Choose What Platforms to Use

First and foremost, you do not want to bite off more than you can chew.  So, take some time to

figure out which platforms will work best for you.  About 48 percent of attorneys find that

Facebook is the most-often used platform for law firms.  27 percent state that they spend more



time on LinkedIn.

Accordingly, choose the platforms that seem to make the most sense for you:  Facebook,

LinkedIn, Instagram, Twitter?  Remember that you can always add more platforms as you go

along.  

2. The What:  Choose the Content

This one is easier said than done.  You want to be sure to make engaging content that will get

users focused and willing to hang on to view what you post.  Videos often capture people’s

attention much more than text.  So, think about making a few engaging content videos on

YouTube and post on your social media account.

3. The Who:  What Is Your Firm’s Image?

Another piece of the planning puzzle is figuring out what about your firm you would like to

emphasize – are you the small-town-neighborhood-lawyer operation, or do you want to project a

more corporate-big-business image?  Having a “take” or “brand” figured out ahead of time will

inform how you go about placing content on your social media.  

Let Oamii Handle Your Social Media Marketing in West Palm Beach

Oamii is laser-focused on social media marketing in West Palm Beach for law firms.  Let us help

you.  We dedicate ourselves to optimizing your legal web design to deliver quality content to

bring in new business. We have the tools and the team to make sure that your brand, your

webpage, and your firm are top-of-mind.

When you invest in marketing for your law firm, you want to work with an agency that brings

your law firm the best results and understands the temperature of the marketplace. You want to

get the most out of your advertising budget and get the best return on investment.  

For social media marketing in West Palm Beach, Oamii provides quality products and services to

our clients while keeping their best interests in mind, making use of the best legal marketing

agency in West Palm Beach, Florida.  Our deliverables are always provided on schedule, budget,

and scope.

You have a choice with your marketing dollars and resources.  If you want to increase your

marketing reach and want a company that focuses on SEO for law firms, then look to the help of

an experienced, professional, legal marketing agency in West Palm Beach. Look no further than

Oamii to crack the code on how to improve your marketing game. We welcome you to contact us

at Oamii to help you market your firm and build your book of business. Please fill out our online

contact form, or call us at 561-228-4111 today.

https://www.oamii.com/florida-website-design/
https://www.oamii.com/
https://www.oamii.com/
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