
The Two Mistakes on Your Law Firm’s Website
That You Can Easily Fix Today

WEST PALM BEACH, FLORIDA, USA,

December 17, 2020 /

EINPresswire.com/ -- Your law firm

website is your storefront to the world.

But ask yourself, which business does

better: the one that is tucked away

somewhere on a side street that gets

virtually no traffic, or the one that is

prominent on the corner of Main and

Broad street in the center of town?  

Yep, you guessed it. The business that

will do better, in the long run, is the

one that is prominent, easy to access,

and visible to all pedestrians compared

to the one that gets virtually no traffic.

In other words, to borrow an old

adage, the most important thing for

the business is “location, location,

location.”  

The same is true in the digital world. Your law firm will th0rive if it is on the online-version of

Main and Broad street where there is a ton of traffic. Conversely, your law firm will struggle if

your online presence gets little or no traffic.

The great advantage of the online world, however, is that you do not need to worry about

physical space. You can get the best “location, location, location” anywhere in cyberspace. By

simply employing a few well-placed tools on your website, you may be able to increase traffic

and put your firm at the corner of the online Main and Broad street without leaving your desk. 

You Can Easily Fix the Two Mistakes on Your Firm’s Website

That is correct. Within the space of one hour, you can fix two mistakes that are currently on your

law firm website, and increase the amount of traffic that your website gets. In this blog, we will
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discuss those two mistakes and how to fix them.  

If you are less technically savvy when it comes to your firm’s website and want to get a little help

getting more traffic, then call us at Oamii. We provide lawyer marketing services that are second

to none, at a reasonable price point. Contact us today by filling out our online contact form, or by

calling us at 561-228-4111.

Fix #1 – Search Engine Optimization (SEO)

SEO is a term that you either know intimately well, or it is something that you hear a lot, but have

no idea what it really means. In a nutshell, SEO means optimizing (or including certain elements

too) your website so that anyone running a Google search will be able to find you easily, and that

for some searches, your website will be ranked high in the search results that a user gets after

running a search.

One quick way to increase the optimization of your website is to add a mention of your location.

For example, in the top browser bar of your website, it might say “John Doe, Attorney,” or “The

Law Offices of Jane Smith,” or “The Personal Injury Group.”  With one simple change, you can

dramatically increase the chances that a potential client will easily find your website.  

What you need to do is change “John Doe, Attorney” to “John Doe, Personal Injury Attorney in

Palm Beach, Florida.” That’s it.  Just add your specific location.

Why does adding your location have such a positive impact? It is because Google, or other web

browsers, will see the location information and make sure that your site ranks higher for

searches that include that location. In technical terms, just adding your location will result in

significant “local organic” relevance to help your Google star ratings.

Further, be sure to include location (city and state) information on the top of your home page as

big as possible. Also, include your location in the bottom, or footer, of your site on every page of

your website.

Fix #2 – The Call to Action

Have you ever visited a website that has just too many buttons, links, and media clips to click on?

Does your firm’s website have too many buttons and options for visitors? If so, then you may

want to think carefully about putting guard rails around your users to help them through your

website. In other words, guide your user through your site step by step by using a “call to

action.”

Sites that bombard you with too many options can be overwhelming. In fact, research has shown

that people are more likely to remain on your site if there are fewer navigation choices.  
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So, on the landing page of your law firm’s website, there should be only one – maybe two –

options for what the next step for your user should be. The options could be “call now,” “learn

more,” watch videos,” or “see our services.”

A good trick of the trade is to take a few minutes to create on a piece of paper a flow chart of

how you would like your website visitors to go through your site.

In all cases, any path for your visitors should lead to a contact page, so your visitor can either

send you a message, send an email, chat live, or give you a call.  Also – pro tip – make sure that

any “contact us” box only asks for a limited amount of information from the user – like an email

address. Again, research has shown that the less information required from a user in a contact

box, the more likely the user will actually fill out the contact box.  

Lawyer Marketing Services That Will Help Your Book of Business. Call Oamii 

Oamii is laser-focused on lawyer marketing services. Let us help you. We dedicate ourselves to

optimizing your legal web design to deliver quality content to bring in new business. We have the

tools and the team to make sure that your brand, your webpage, and your firm are not only top-

of-mind but also ‘top-of-search engine!’ 

When you invest in marketing for your law firm, you want to work with an agency that brings

your law firm the best results. You want to get the most out of your advertising budget and get

the best return on investment. We at Oamii provide quality products and services to our clients

while keeping their best interests in mind, making use of the best digital marketing agency in

Florida.  Our deliverables are always provided on schedule, budget, and scope.

You have a choice with your marketing dollars and resources. If you want to increase your

marketing reach and want a company that focuses on SEO for law firms, then look to the help of

an experienced, professional, lawyer marketing service. Look no further than Oamii lawyer

marketing services to crack the code on how to improve your marketing game. We welcome you

to contact us at Oamii to help you market your firm and build your book of business. Please fill

out our online contact form, or call us at 561-228-4111 today.

Source: https://www.oamii.com/the-two-mistakes-on-your-firms-website-that-you-can-easily-fix-

today/
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