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Indonesia Over-the-top Market

Increase in the popularity of direct carrier

billing in over-the-top market, Increase in

subscription of over-the-top video (SVoD)

in Indonesia.

PORTLAND, OREGON, UNITED STATES,

December 15, 2020 /

EINPresswire.com/ -- Rise in

prominence of direct carrier billing,

surge in subscription of over-the-top

video (SVoD) in Indonesia, and high

speed of internet drive growth of the

Indonesia over-the-top market. Based

on device type, the smartphones

segment dominated the market share

in 2018, and is estimated to maintain

its dominance during the forecast

period. OTT providers have capitalized on the situation by implementing innovative strategies to

increase paid subscriber base.

The Indonesia over-the-top (OTT) market garnered $213 million in 2018, and is projected to

reach $1.50 billion by 2026, registering a CAGR of 27.7% from 2019 to 2026. The report offers a

detailed analysis of changing market trends, top investment pockets, major winning strategies,

value chain, key segments, and competitive landscape.

Download Report Sample (150 Pages PDF with Insights) at

https://www.alliedmarketresearch.com/request-sample/6186

Based on revenue model, the advertisement segment accounted for the highest market share in

2018, and will maintain its contribution by 2026. Based on user type, the commercial segment

held the highest share in terms of revenue in 2018. However, based on end user, the education

& training segment is projected to portray a considerable growth rate in the upcoming years.

http://www.einpresswire.com
https://www.alliedmarketresearch.com/request-sample/6186


Leading market players analyzed in the research include CatchPlay, Iflix, HOOQ, PT. Media

Nusantara Citra Tbk. (MNC Media), Mola TV, PT Telekomunikasi Selular (Telkomsel), Netflix

Indonesia, Tbk (Telkom Indonesia), PT. Telekomunikasi Indonesia, Vidio.com, and Viu.

For Purchase Enquiry: https://www.alliedmarketresearch.com/purchase-enquiry/6186

The report offers a detailed segmentation of the Indonesia over-the-top market based on

component, device type, content type, revenue model, user type, and end user. Based on

component, the solution segment held the major share of the overall Indonesia over-the-top

market in 2018, and is estimated to maintain its highest contribution during the forecast period.

However, the services segment would register the highest growth rate from 2019 to 2026, as

they are available in reduced cost and offer improved performance of OTT platforms.

Based on device type, the smartphone segment dominated the market share in 2018, and is

estimated to maintain its dominance during the forecast period. This is due to rise in adoption of

smartphone devices and surge in delivery of content over mobile networks with excellent mobile

broadband coverage.

Access full summary at https://www.alliedmarketresearch.com/indonesia-over-the-top-market

Similar Reports: 

• Big Data and Business Analytics Market Expected to Reach $420.98 Bn by 2027

• Smart Gas Market Expected to Reach $41.65 billion by 2026

• Cloud ITSM Market Expected to Reach $15.66 Billion by 2026

About Us: 

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP, based in Portland, Oregon. AMR provides global enterprises as well as

medium and small businesses with unmatched quality of "Market Research Reports" and

"Business Intelligence Solutions." AMR has a targeted view to provide business insights and

consulting to assist its clients to make strategic business decisions and achieve sustainable

growth in their respective market domain.

AMR introduces its online premium subscription-based library Avenue, designed specifically to

offer cost-effective, one-stop solution for enterprises, investors, and universities. With Avenue,

subscribers can avail an entire repository of reports on more than 2,000 niche industries and

more than 12,000 company profiles. Moreover, users can get an online access to quantitative

and qualitative data in PDF and Excel formats along with analyst support, customization, and

updated versions of reports.
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