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TDG: Watch Parties Get a Foothold During the
Pandemic

25 million U.S. adults cowatched a TV
show or movie with others

14% of adult SVOD viewers have
participated in a 'Watch Party'

LOS ANGELES, CA, USA, March 30, 2021

/EINPresswire.com/ -- A new study by SN
The Diffusion Group—a division of el
Screen Engine/ASI—finds one-in-seven

adult SVOD users cowatched an online

TV show or movie with friends or o j | thelasts months
family during the pandemic. This and e R
other insights are featured in TDG's
new report, The Rise of Social Viewing
& Watch Parties.

months
8%

Co-watched in

n=2,000 U.S.adult SVOD viewers td thed
Study fielded in January 2021 =

Watch Party/ Cowatching Among SVOD Viewers

“The pandemic not only drove home

media consumption, but accelerated

the use of connected TVs and video-based chat,” said Lauren Kozak, Senior Analyst and author of

the new report. “Not surprisingly, the two trends coalesced to create a new hybrid, the online

watch party. In place of enjoying a movie with a friend or family member at a local theater, or

sharing a TV show with guests at home, 25 million adults watched synched on-demand video
with others outside their home via internet-connected

“ screens.”

25 million adults watched
synched on-demand video
with others outside their
home via internet-
connected screens.”

Lauren Kozack

Prior to 2018, cowatching was relegated to DIY hacks and
illegal streams, almost exclusively the domain of bleeding-
edge tech adopters (aka, “Innovators”). In 2018, dedicated
cowatching services Teleparty (formerly “Netflix Watch
Party”) and Scener launched. As of early 2020, these
services were still largely relegated to technophiles.

Beginning in March 2020, the fate of cowatching dramatically improved, with stay-at-home
directives prompting a rush among major tech-media firms to add cowatching to their feature
sets. Instagram moved first in March, and was soon followed by a flood of major streamers
(Hulu, Disney+, Amazon Prime Video, and Sling TV among them). This influx of new tools
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accelerated awareness of, and experimentation with, cowatching.

Six-in-ten adult SVOD viewers have heard of cowatching, with three in ten acquainted with or
using the feature. “That’s a big improvement in just 12 months,” notes Kozak. "And this pace of
diffusion is likely to continue post-pandemic: 54% of those who have never cowatched an online
movie or TV show are open to doing so.”

These are just a few of the actionable insights from TDG's The Rise of Social Viewing & Watch
Parties, others are listed below.

mong cowatchers, more than half have used the Teleparty, while one-third engaged the SVOD
features.

The greatest potential for watch parties lies in cowatching live sports, though only a handful of
apps currently support it.

+[18-24s are by far the age cohort most likely to have engaged in cowatching.

*The vast majority of would-be cowatchers would prefer to do so on the home TV, as opposed
to computers or mobile devices (where most all cowatching now takes place).

Data featured in TDG's new report is derived from a survey of 2,000 U.S. adults that use an SVOD
service. The survey was fielded in late December 2020 and early January 2021, and is
representative of all U.S. adults that watch SVOD services. For more information about the
report & study, please visit TDG's website or contact Laura Allen.

About TDG

THE DIFFUSION GROUP (TDG) has for 17 years provided cutting-edge research and forecasts for
leaders in the connected consumer and quantum media spaces. TDG combines deep primary
research capabilities with the practical wisdom of street-wise advisors to help innovative
companies see the future of TV and video. SCREEN

About Screen Engine/ASI

ENGINE/ASI (SEA) is a research and analytics firm focused on maximizing market potential for
media and entertainment clients across all distribution platforms, including domestic and
international film, television, and digital first. The firm specializes in optimizing content through
each step of the product lifecycle.
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