
Space.com Senior Writer Goes to "Mars" in
New Documentary

"Space Traveler: Chelsea goes to Mars" gives viewers a taste of life on the red planet

NEW YORK, NY, UNITED STATES, May 7, 2021 /EINPresswire.com/ -- Ever wonder what it would be

like to live on Mars? Space.com Senior Writer Chelsea Gohd found out — and now you can, too.

From eating only

dehydrated or freeze-dried

food to putting on a

spacesuit and problem-

solving as a crew, I sought to

capture a raw, intimate look

at what it feels like to be an

analog astronaut.”

Space.com Senior Writer

Chelsea Gohd

Space.com, a publication of Future PLC, today began

streaming "Space Traveler: Chelsea goes to Mars," a new

10-minute overview of the 14 days Gohd spent at the HI-

SEAS analog (simulated) astronaut habitat in Hawaii.

Joining the all-female crew of the Sensoria M2 mission on

the side of Mauna Loa Volcano in November 2020, Gohd

recorded footage for the documentary, which was then

produced in collaboration with Future Studios. Keeping a

daily log, Gohd described the experience in articles on

Space.com and “All About Space” Magazine in order to help

readers and viewers understand the challenges with which

future Mars explorers will have to contend, and the ways

analog astronauts are approaching those challenges in order to help actual crews in the future.

The Sensoria M2 analog Mars mission is only the latest space trip for Gohd. She experienced

weightlessness on a zero gravity flight and rode in a moon buggy in the New Mexico desert to

chase the experience of spaceflight. 

“Few people understand how analog space missions work, let alone why they’re so important to

the success of actual missions,” said Gohd. “From eating only dehydrated or freeze-dried food to

putting on a spacesuit and problem-solving as a crew, I sought to capture a raw, intimate look at

what it feels like to be an analog astronaut. The fact that we were relying on delayed email

transmissions about the results of the 2020 Presidential election — just as real residents of Mars

would have done — only enriched the experience.”

The video, depicting the crew coping with power and water shortages as well as Marswalks in

lava tubes, makes its debut today on Space.com, its YouTube channel VideoFromSpace (1M+

subscribers) and its Facebook channel (2.7M followers).

http://www.einpresswire.com
https://www.space.com
https://www.futureplc.com
https://www.youtube.com/watch?v=PKir1bIRQrc
https://www.youtube.com/watch?v=PKir1bIRQrc


You may view the full 10-minute documentary here:

https://www.youtube.com/watch?v=PKir1bIRQrc 

About Future PLC

Future is a global platform business for specialist media with diversified revenue streams. Its

content reaches 1 in 3 adults in both the UK and the US.

The Media division is high-growth with three complementary revenue streams: eCommerce,

events and digital advertising including advertising within newsletters. It operates in a number of

sectors including technology, games, music, home interest, and B2B and its brands include Truly,

TechRadar, PC Gamer, Tom's Guide, Android Central, Homebuilding & Renovating Show,

GamesRadar+, The Photography Show, Top Ten Reviews, Live Science, Guitar World, MusicRadar,

Space.com and Tom's Hardware.

The Magazine division focuses on publishing specialist content, with a combined global

circulation of over 3 million delivered through more than 220 publications. The portfolio spans

technology, games, TV and entertainment, women’s lifestyle, real life, music, creative and

photography, sports, home interest and B2B. Its titles include Country Life, Wallpaper*, Classic

Rock, Guitar Player, FourFourTwo, Homebuilding & Renovating, Digital Camera, Guitarist, How It

Works, woman&home, Total Film, What Hi-Fi? and Music Week.
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This press release can be viewed online at: https://www.einpresswire.com/article/540532554

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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