
Eric Baird Addresses the Benefit of Expanding
to New Markets

US Companies can sell their goods overseas without managing the shipping or customers, Baird says.

SARASOTA, FLORIDA, UNITED STATES , May 19, 2021 /EINPresswire.com/ -- Businesses interested

in growing may want to consider overseas options, says Eric Baird. There are plenty of US

companies that aren’t willing to ship overseas, but there are lots of clients who want the ability to

buy American goods. As an investor, he still sees the value in companies finding creative ways to

expand their markets.

Access USA now goes by MyUs.com and recently announced their successful handling of over

$260 million in eCommerce each year. The mail-forwarding company checks each item and

sends them through customs. As a CEO, Eric Baird noted, “As long as it’s legal, we don’t care what

it is or where it is going,” says Eric Baird. “There is a huge market here because a lot of customers

are looking for quality American goods.”

Eric Baird started MyUS.com after his mother was fielding requests about overseas shipments

for her own company. His early life was spent in military bases overseas and Baird saw firsthand

the demand for American goods. He ran the company until 2013 and MyUS has now been

named to Inc. Magazine’s list of 5000 fastest-growing private companies six times as the largest

company in its industry.

After successfully starting MyUS.com, Eric Baird moved on to provide funding to sub-$25 million

revenue businesses. He says that companies can find solutions that are outside of the

conservative and restrictive terms common among traditional lenders. He is now part-owner to a

number of other businesses, including Hotel Ranola, Baird Real Estate, Tarpon Pointe Marina,

and more

“I got my entrepreneurial drive from my mother,” said Baird. “I’m looking for ways to share my

professional experience and knowledge of investing with other entrepreneurs. I want to see my

local business community thrive.”

And Baird believes that businesses have to keep expanding their vision to include new markets.

“Whether you are starting to sell to overseas customers or just looking for a new local slice of the

market to target, it’s very important to be flexible right now,” warned Baird. “Companies that are

able to successfully dodge the challenges and adapt to changing markets are usually the ones
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that succeed. Right now, many markets are in a kind of volatile state and things are up in the air.

This is the right time for entrepreneurs to make their moves and start addressing concerns that

other companies haven’t moved to fix.”

Being agile and willing to change could be the difference between success and failure for most

startups, says Baird. Adaptability is a skill set all entrepreneurs need to learn and should carry

with them—even into the success of their company.

Caroline Hunter

Web Presence, LLC

+1 941-312-1293

email us here

This press release can be viewed online at: https://www.einpresswire.com/article/541569158

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2021 IPD Group, Inc. All Right Reserved.

http://www.einpresswire.com/contact_author/3094870
https://www.einpresswire.com/article/541569158
https://www.einpresswire.com/editorial-guidelines

