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Rhea Freeman, Barb Hazelton & Jo Briggs Sit
Down with Fotis Georgiadis

Barb Hazelton & Jo Briggs, The Single Process. Rhea Freeman, founder
of the Small & Supercharged Podcast.

GREENWICH, CT, USA, May 28, 2021 /EINPresswire.com/ -- Fotis
Georgiadis, owner of the blog by his namesake, is a branding and
image consultant specialist with a robust background and is a
visionary interviewer. With a knack for pulling out a well-rounded
interview, not only covering cutting edge technologies and
corporate directions but also bringing out the personal side of the
interviewee.

Barb Hazelton & Jo Briggs,

The Single P
Gambling with your brand, your product or corporate image, is a € Single Frocess

sure fire way to miss out and possibly run yourself out of

business. This is even more important in todays unstable environment. You need to get ahead of

your competitors quickly and stay there. Fotis Georgiadis can help get that done. Reach out to

him at the below contact options to get started. Below are two recent client interviews he
completed as part of his branding and imaging protocol.
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Your brand is the core of
everything you do. It's what
people believe about you,
say about you, and share
about you. It's what they
expect when they deal
with/work with you. It's

Barb Hazelton & Jo Briggs, The Single Process

In your opinion, what are the most common mistakes
people make going through a divorce? What can be done
to avoid that?

Barb: Choosing the wrong process. There are three ways to

everything.” ' '
Rhea Freeman, founder of the go about a divorce and choosing the wrong one can set
Sma/l:?(Supercharged you back financially and add years of emotional stress. For

example, mediation can be very productive and expedient,
but if you aren’t in the same place with the same end-goal,

Podcast

it's almost impossible to get to the finish line.

Choosing the right attorney is also critical. Make sure the two of you communicate really well,
that you understand the fee structure and what their strengths and weaknesses. If you hire a


http://www.einpresswire.com

“shark” that over-reaches, don't be surprised when he doesn’t
quickly reach an amicable resolution on your behalf.

Jo: Not focusing on what's in the best interests of the children: |
cannot tell you how often | hear “he / she is threatening to fight
for sole custody,” “we are still fighting over the parenting plan,” or
“he / sheis trying to alienate me from my kids”. In the majority of
instances, it is absolutely in the best interests of children to have
both parents equally involved and for the kids to think highly of

h thei .Thei h idelini - y '
both their parent; e idea that y.ou‘are winning” by sidelining Rhea Freeman, founder of
the other parent is such flawed thinking. We learned so much that

. o . the Small & Supercharged

made it clear how much damage you inflict on the kids when you Podcast
engage in these tactics.

g

Not understanding your finances: And I'm mostly talking to the women out there! | have 2
graduate degrees and plenty of smarts, but | had completely lost track of our finances during the
course of our marriage. As | started the divorce proceedings (actually in the months before
filing!) I should have rolled up my sleeves and made sure | understood exactly where things
stood and what my finances would look like post-divorce. Instead, | asked my soon to be ex-
husband to fill out my financial affidavit for me! It created an uneven playing field (of my own
doing) during the divorce negotiations and made it more difficult to plan for my future.

Read the rest of the interview here

Rhea Freeman, founder of the Small & Supercharged Podcast
Can you share 5 strategies that a company can do to upgrade and re-energize their brand and
image"? Please tell us a story or an example for each.

Fonts. | love a good font as much as the next person, but they can and do date, and free ones
can and do get overused. If you have a font that has dated, then it might be worth considering
an upgrade here. A few rebrands ago, | picked a font that, when | selected it, wasn't that popular-
and | liked that. Then, one day, | received a parcel through the post from a high street chain
which had ‘my’ font on the side with a tagline. | decided it had become too common then.
Looking to adjust fonts can be a simple and effective way of refreshing a brand and bringing it
up to date with minimal effort.

Colors. Work with a designer on your colour palette. With social media and all the different types
of content and imagery we are meant to create nowadays, it's nice to have more than one or two
colours to use on your content, but you also want to make sure these work together. There are
lots of amazing designers out there who can help you make better decisions when it comes to
this.


https://www.fotisgeorgiadis.com/barb-hazelton-jo-briggs-of-the-single-process-5-things-you-need-to-know-to-survive-and-thrive/

Consistency. When we upgrade our branding, sometimes it isn't upgraded on every platform we
use. And this can just look a bit lazy on our part. Try your best to change everything if you decide
on a more dramatic change, so things don't get forgotten.

Share. Tell your customers what you're doing and why. Social media helps us to build tribes of
engaged, loyal followers, and the least we can do is share our journey with them. Better still, get
them involved in the process so they feel part of the decision. This can be a great way of building
engagement and strengthening those all important connections.

Complete reading the interview here

You can reach out to Fotis Georgiadis at the below-listed website, email and social media links to
discuss how he can help your brand and image.

About Fotis Georgiadis

Fotis Georgiadis is the founder of DigitalDayLab. Fotis Georgiadis is a serial entrepreneur with
offices in both Malibu and New York City. He has expertise in marketing, branding and mergers &
acquisitions. Fotis Georgiadis is also an accomplished VC who has successfully concluded five
exits. Fotis Georgiadis is also a contributor to Authority Magazine, Thrive Global & several

others.

Contact and information on how to follow Fotis Georgiadis' latest interviews:
Website: http://www.fotisgeorgiadis.com

Email: fg@fotisgeorgiadis.com

LinkedIn: https://www.linkedin.com/in/fotis-georgiadis-994833103/

Twitter: https://twitter.com/FotisGeorgiadi3 @FotisGeorgiadi3

Fotis Georgiadis
fotisgeorgiadis.com

+1 203-983-1234

email us here

Visit us on social media:
Twitter

LinkedIn

This press release can be viewed online at: https://www.einpresswire.com/article/542334088

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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