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GREENWICH, CT, USA, June 11, 2021 /EINPresswire.com/

-- Candice Georgiadis, owner of the blog by her

namesake, interviews individuals on the cutting edge of

hotel, travel, lifestyle and other similar topics. She

expands the marketing footprint of individuals and

companies with a combination of branding and imaging

across social media and conventional websites.

A serious review of your marketing strategy is likely to

reveal gaps, inconsistencies, and more. Engaging Candice

Georgiadis to work on your brand, your image, and build

a solid, ROI based, marketing plan is the first step in

moving your company out of stagnation and ahead of

your competitors - Like a sailboat unfurling its spinnaker.

Her contact info is below.

-

Olyasha Novozhylova,  founder and creator of Not Basic

Blonde

Can you share five ways to leverage Instagram to dramatically improve your business? Please

share a story or example for each.

1. Posting Consistency

This tip is number one in most Instagram strategy guides, but it’s really really important. I used

to post somewhat sporadically, and I can tell you that since I made the commitment to post

everyday — and sometimes twice a day — my account has grown exponentially.

Here’s the thing: one of the reasons people get really nervous about posting daily, is they

suddenly see a drop in followers. That automatically leads them to think, oh, people don’t like
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Emily Mackie,  award-winning

designer, entrepreneur, and

founder of Inspired Interiors

hearing from me this often, I should tone it down.

This isn’t true though. What’s happening is you’re losing

the wrong followers, and ultimately the followers you

don’t want.

These people probably followed you randomly and then

forgot and haven’t seen your content in a while. When

they’re exposed to more of it, they decide for whatever

reason it’s not a fit and unfollow.

Let me repeat, THIS IS A GOOD THING. Those people

who don’t like your content for whatever reason are

never going to engage with it, and your goal should be

collecting a following that likes your content, believes in

what you have to say, and will comment, share and heart

your posts with enthusiasm.

2. Create Instagram Captions Your Followers Want to

Read

Captions are important, whether they’re 3,000 characters

or 10. Depending on your aesthetic, vibe and your photo

content, you can get ahead with either!

I’ve always made sure to spend some time on my captions, and make them interesting to read.

Captions are important,

whether they’re 3,000

characters or 10. Depending

on your aesthetic, vibe and

your photo content, you can

get ahead with either!”

Olyasha Novozhylova,

founder and creator of Not

Basic Blonde

When penning captions, always include the following:

Entertainment factor — whether you’re telling a joke, a pun

or an amusing story that happened to you, your caption

should get buy-in from your followers. Sad and truthful

captions can be entertaining too — in the sense that you

make your audience feel something and resonate with

what you’re talking about.

Informational Factor — You don’t always have to add in a

bunch of info and education to your caption, but if your

post subject calls for it, you should definitely include

context and the who, what, when, where and why.

Community Factor — In each caption, you should try to ask a question that everyone wants to

answer. This creates an ongoing conversation under your post that’s great for engagement!

Read the rest of the interview here

https://www.candicegeorgiadis.com/olyasha-novozhylova-of-not-basic-blonde-five-ways-to-leverage-instagram-to-dramatically-improve/
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Emily Mackie,  award-winning designer,

entrepreneur, and founder of Inspired

Interiors

Can you share 3 of the best words of advice

you’ve gotten along your journey? Please give a

story or example for each.

1) “Trust your gut.” I have wasted a lot of time

second-guessing myself. The majority of the

time your gut instinct is right. If I had all the

time back that I’ve spent second-guessing

myself, I’d be 25 years old again.

2) “Proximity is Power.” This is a Tony Robbins

quote. Who you choose to put yourself next to

on a daily basis influences who you are. I am

always really cautious about who I spend time

with because the older I get, the more I’ve

realized that I don’t have time for people who

are negative or stuck because I don’t want to be around that energy. When I find people who are

going places and doing things, I will find the time to be around those people.

3) “I’ve got three sons and one daughter and the only one with a pair of balls is my daughter.”

That was my Dad. You have to be fierce, channel your inner warrior, and find ways to support

that every day. Exercise really helps me, specifically hot yoga and Peloton.

We are sure you aren’t done. How are you going to shake things up next?

I’ve never been short of creative ideas, there are at least a dozen new ideas brewing at any one

time. I have plans to branch out into rental communities, both long and short term. I want to

create satellite Golden Girls communities where elderly people who do not want a traditional

assisted living situation, but who also don’t want to live alone can rent out the rooms in a single-

family home

I also always encourage all my children to explore their own ideas and create their own

businesses. My daughter created a lip gloss business when she was 13 and my youngest son is

currently exploring the Turo car rental system.

Finish reading the interview here

Be sure to reach out to Candice Georgiadis to get your social media marketing on the right track.

https://www.candicegeorgiadis.com/female-disruptors-emily-mackie-of-inspired-luxury-homes-on-the-three-things-you-need-to-shake-up/


You can reach her at the below contact options.

About Candice Georgiadis

Candice Georgiadis is an active mother of three as well as a designer, founder, social media

expert, and philanthropist. Candice Georgiadis is the founder and designer at CG & CO. She is

also the Founder of the Social Media and Marketing Agency: Digital Agency. Candice Georgiadis is

a Social Media influencer and contributing writer to ThriveGlobal, Authority Magazine, and

several others. In addition to her busy work life, Candice is a volunteer and donor to St Jude’s

Children’s hospital.

Contact and information on how to follow Candice Georgiadis' latest interviews:

Website: http://candicegeorgiadis.com/ 

Email: CG@candicegeorgiadis.com 

LinkedIn: https://www.linkedin.com/in/candice-georgiadis-34375b51/ 

Twitter: https://twitter.com/candigeorgiadis @candigeorgiadis

Candice georgiadis

candicegeorgiadis.com

email us here

+1 203-958-1234

Visit us on social media:

Twitter

LinkedIn

This press release can be viewed online at: https://www.einpresswire.com/article/543533375

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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