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Dstillery Bolsters Technology and Marketing
_eadership with New Executive Hires and
Promotions

Wickus Martin Promoted to SVP,

Technology & Engineering, Patti Boyle o

Named SVP. Head of Marketing d St I I I e r

NEW YORK, NY, UNITED STATES, July 7, y
2021 /EINPresswire.com/ -- Dstillery,

the leading custom targeting solutions

partner for agencies and brands, today

announced that it has strengthened its technology, engineering and marketing capabilities
through the addition of executive leadership hires and promotions.

Wickus Martin has been promoted to Senior Vice President, Technology & Engineering, while
Patti Boyle has joined the company as Senior Vice President of Marketing. Both leaders will
oversee critical components of the company'’s strategy and product development as Dstillery
guides brands and agencies into the post-cookie future of advertising.

Martin, a founding member of Dstillery’s Machine Learning Engineering team, has been with the
company for more than seven years, working in both the Engineering and Data Science
departments. In his new role, Martin is responsible for the company’s technical vision, identifying
strategic technologies and innovative capabilities to meet agency and advertiser needs, as the
company defines the future of targeting solutions. He'll also work closely with Dstillery’s Product
team to advance strategic product roadmaps, overseeing the software development, testing and
launch processes. Martin has more than 20 years of experience in software development and
managing engineering teams. His previous position at Dstillery was Director of Machine Learning
Engineering and prior to that he worked in London specializing in investment banking
technology for major global financial institutions such as J.P. Morgan and Deutsche Bank.

Boyle joins the company in a full-time capacity after serving as the Acting Head of Marketing
since December 2019. In that time, she has spearheaded Dstillery’s strategic marketing, reaching
leading agency decision-makers and brand marketers, as part of a wider effort to prepare the
industry for third-party cookie deprecation. In her new role, she is responsible for articulating
Dstillery’s brand and new product positioning, advancing the company's profile through thought
leadership, and developing advanced digital demand generation programs to grow its customer


http://www.einpresswire.com
http://www.dstillery.com

base. Over the course of Boyle's career, she has held senior leadership positions in major holdco
ad agencies, including ). Walter Thompson and FCB, and led marketing for global fintech,
wealthtech and edtech organizations in New York and London. In recent years, Boyle has
worked as an outsourced CMO with NewSpring, the national private equity firm, where she
continues to serve on its Value Creation Team.

“Innovation is a constant in data-driven advertising, and that relentless dynamism requires
continuous investment in technology, and in communicating the benefits and opportunities that
change drives,” said Michael Beebe, CEO of Dstillery.

“As a long-term leader of our Machine Learning Engineering team, Wickus understands how to
scale and productionalize our data science and modeling, while maintaining the flexibility to
adapt to the ever-changing data landscape. We are thrilled to welcome him to the executive
leadership team, where he will put those talents to work across our technology organization to
prepare us for the next chapter of more privacy friendly, cloud based targeting.”

“Dstillery has always had a reputation for thought leadership in the area of data science, and
Patti has taken that to a whole new level. She has helped us to communicate the complexity
behind our targeting solutions in terms of the value proposition for our clients, and to raise
awareness of our groundbreaking new ID-free Custom Al targeting technology. As a member of
Dstillery’s executive management team, she will continue to help Dstillery and its clients
understand and capitalize on the ongoing evolution in data-driven advertising.”

About Dstillery

Dstillery is the leading custom audience solutions company, empowering brand marketers and
their agencies to maximize the value of customer data and transform the way they connect with
their audiences.

Our premier product, Custom Al Audiences, is built by just-for-your-brand Custom Al models that
deliver the ideal combination of accuracy and scale. Because Dstillery continuously refreshes
audience data, our audiences are always up-to-date and on-target. That's why brands across
Retail, CPG, Finance, Luxury, B2B, Telco, Travel, and Tech rely on Dstillery’s audience solutions to
optimize their branding and performance marketing campaigns, helping to drive growth.

To learn more, visit us at www.dstillery.com or follow us on LinkedIn.
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This press release can be viewed online at: https://www.einpresswire.com/article/545669932
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try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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