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Marketer Interest in Search Continues to
Surge, Albeit More for SEO Than SEM: Merkle's
McLaren, Bombora Company Surge(R)

For the fourth straight week, intent data shows “search engines” are the most-searched topic among
brand marketers, according to Bombora Company Surge(R).

NEW YORK, NY, UNITED STATES, August 2, 2021 /EINPresswire.com/ -- For the fourth straight
week, intent data shows “search engines” are the most-
“ searched topic among brand marketers, according to

Despite their interest in Bombora Company Surge(R).

search engines, 'search
engine marketing' (SEM)
actually saw a decline in the
same period, whereas intent

data for 'search engine ) - ] )
optimization' (SEO) picked For ecommerce, a company’s ability to rank highly in

back up.” search rankings has a massive impact on the effectiveness
Merkle B2B CEO Michael of its marketing and online branding efforts, as it creates a
sense of trust that paid ads can't easily replicate.

Customer experience and SEO go hand-in-hand, which is
especially true for companies that buy and sell products
online.

MclLaren

Despite their interest in search engines, "search engine marketing" (SEM) actually saw a decline
in the same period, whereas intent data for "search engine optimization" (SEO) picked back up
after experiencing a decline in recent weeks.

One could infer that marketers are looking for new ways to leverage existing search engines that
go above and beyond traditional marketing tactics. With Al and voice search playing larger roles

than in years past, marketers must stay ahead of evolving SEO trends.

Marketers should prioritize customer experience, as self-directed content experiences become
the norm.

-- Written by Michael McLaren, CEO, Merkle B2B

This column appeared first in MediaPost:
https://www.mediapost.com/publications/article/365563/marketer-interest-in-search-continues-
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EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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