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U.S. Video Surveillance Market

Increase in demand for safety in high-risk

areas, integration of IoT in surveillance

cameras, & growth transition from

analog surveillance to IP cameras.

PORTLAND, OREGON, UNITED STATE,

August 10, 2021 /EINPresswire.com/ --

As per the report published by Allied

Market Research, the U.S. video

surveillance market was accounted for

$8.29 billion in 2019, and is estimated

to reach $23.60 billion by 2027,

growing at a CAGR of 13.9% from 2020

to 2027.

Increase in demand for safety in high-risk areas, integration of IoT in surveillance cameras, and

growth in transition from analog surveillance to IP cameras have boosted the growth of the U.S.

video surveillance market. However, initial installation investments and large data storage

problems hinder the market growth. On the contrary, rise in adoption of spy and hidden

cameras and development of smart cities are expected to open lucrative opportunities for the

market players in the future.

Download Free Sample Report (Get Detailed Analysis in PDF – 151+ Pages):

https://www.alliedmarketresearch.com/request-sample/7106

Covid-19 scenario:

The demand for video surveillance increased during the pandemic to monitor the Covid-19

cluster in the high-risk areas.

However, the restrictions on international trade hampered the supply chain which resulted into

scarcity of raw materials. This created a huge supply-demand gap.

Simultaneously, as the second wave of the virus has hit the world yet again, the market is

expected to take time to recover.

http://www.einpresswire.com
https://www.alliedmarketresearch.com/us-video-surveillance-market-A06741
https://www.alliedmarketresearch.com/us-video-surveillance-market-A06741
https://www.alliedmarketresearch.com/request-sample/7106


The U.S. video surveillance market is segmented on the basis of component, application, and

customer type.

Based on component, the market is divided into solution, service, and connectivity technology.

The solution segment held the largest share in 2019, accounting for nearly four-fifths of the

market. However, the service segment is estimated to register the highest CAGR of 17.0% during

the forecast period.

Interested to Procure the Data? Inquire here @:

https://www.alliedmarketresearch.com/purchase-enquiry/7106

On the basis of application, the market is categorized into commercial, military & defense,

infrastructure, residential, and others. Based on commercial segment held the lion’s share in

2019, contributing to nearly one-fourth of the market. However, the infrastructure segment is

projected to portray the highest CAGR of 17.9% during the forecast period.

Based on customer type, the market is divided into B2B and B2C. The B2B segment accounted

for the largest share in 2019, holding more than three-fourths of the market. However, the B2C

segment is estimated to manifest the highest CAGR of 15.9% during the forecast period.

Get detailed COVID-19 impact analysis on the U.S. Video Surveillance Market:

https://www.alliedmarketresearch.com/request-for-customization/7106?reqfor=covid

The U.S. video surveillance market report includes an in-depth study of the major market players

such as Bosch Security System, HKVISION, Ltd., Dahua Technology, Honeywell Security Group,

Panasonic, FLIR, Infinova, Avigilon, Axis Communication, and Pelco.

About Us:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domain.

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing

high-quality data and insights. We are in professional corporate relations with various companies

and this helps us in digging out market data that helps us generate accurate research data tables

and confirms utmost accuracy in our market forecasting. Each and every data presented in the

reports published by us is extracted through primary interviews with top officials from leading

companies of domain concerned. Our secondary data procurement methodology includes deep

https://www.alliedmarketresearch.com/purchase-enquiry/7106
https://www.alliedmarketresearch.com/request-for-customization/7106?reqfor=covid


online and offline research and discussion with knowledgeable professionals and analysts in the

industry.
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