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In today’s world of COVID19, life as we

know it has changed so quickly. The

way marketing was working in the last

ten years is driving more and more

towards the new way of marketing

products and services on the World

Wide Web. The COVID19 crisis

accelerated an expansion of e-commerce towards new firms, customers, and types of products.

It has provided customers with access to a significant variety of products from the convenience

and safety of their homes and has enabled firms to continue operating despite contact

restrictions and other confinement measures. Even without COVID19, things have changed in

the last ten years, for example, you couldn’t make a living from the internet, but in today’s world

of big brands selling their products and promoting them on the web, things have changed.

In the 2000s and early 2010s, people still used to go to the store to buy what they wanted or

what they didn’t know that they needed. Nowadays, most people use the online store because it

is more comfortable to be somewhere at home and order the product and wait for it to arrive

than go to the store to buy their products. Sadly, many businesses will not be able to withstand

the pandemic, but for those that do, customers are going to want to check online and confirm

that they are still open before venturing out in public. 

Many new businesses will pop up, and customers will want to search and discover the ones

worth checking out in person, hence the crucial importance of SEO, local SEO, and paid search.

Because of how people shop these days, there is a higher focus on product features,

specifications, and price. And with the consumer behavior shift online likely to remain post-

COVID, marketers now have to focus more on advertising the right messages on the right

channels. Or most businesses, going digital-first has been a vague concept until now. However,

today it’s more important than ever for businesses to have a digital-first approach to all their

marketing, including branding, user experience, and so on. This is especially true for businesses

that have been most impacted by Covid19, such as the travel and tourism industry, retail – brick

and mortar stores, restaurants, automotive, and apparel/fashion businesses.

7 Sands Partners has adapted to all of the changes of COVID19. They are specialized in doing
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digital marketing, even produces content like photography and videos to help companies to

meet their goals with the new challenges of COVID19.

Because of the way people shop these days, there is a higher focus on product features,

specifications, and price. And with the consumer behavior shift online likely to remain post-

COVID, marketers now have to focus more on advertising the right messages on the right

channels. Or most businesses, going digital-first has been a vague concept until now. However,

today it’s more important than ever for businesses to have a digital-first approach to all their

marketing, including branding, user experience, and so on. This is especially true for businesses

that have been most. 

About the 7 Sands Partners

7 Sands Partners is the fastest growing Marketing Company specialized in digital marketing,

content Photography, Videography and Promotional Videos.
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