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According to a new report, The global

cotton personal-care product market

size was valued at $ 12,535.6 million in

2020, and is estimated to reach $

19,157.6 million by 2028, registering a

CAGR of 4.6% from 2021 to 2028. 

Rising population, increased hygiene awareness, and rising per capita consumer spending have

all been identified as major cotton personal-care product market drivers. However, factors and

cotton personal-care product market trends such as rising awareness about the drawbacks of

using cotton buds for ear cleaning, as well as rising concern about mitigating marine plastic

The demand from these

countries' respective

consumer goods sectors,

which is supported by rising

living standards and

population growth, is driving

the cotton personal-care

products market.”
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waste, are expected to impede the overall market growth.

Access Full Summary:

https://www.alliedmarketresearch.com/cotton-personal-

care-product-market-A06434 

A cotton wet wipe is a disposable, moistened cloth used

for cleaning surfaces. It is frequently used as an antiseptic

fabric, primarily to cleanse the skin. The increased demand

for wet wipes is a major driver of the cotton personal-care

products market's growth. Wet wipes can be used for a

variety of purposes, including cleansing, hygiene, and skincare. Wet wipes are one of the most

hygienic options for cleaning babies because they are gentle on the bodies of young children.

http://www.einpresswire.com
https://www.alliedmarketresearch.com/cotton-personal-care-product-market-A06434
https://www.alliedmarketresearch.com/cotton-personal-care-product-market-A06434


The cotton personal-care product market segmentation is done on the basis of product type,

distribution channel and region. As per product type, it is divided into cotton swabs, cotton

cosmetic pads, cotton wet wipes, sterile cotton balls, cotton rolls and others. According to

distribution channel, it is fragmented into supermarkets & hypermarkets, convenience stores,

specialty stores and e-commerce.

Region-wise, the animals and marine fats and oils market is analyzed across North America,

Europe, Asia-Pacific, and LAMEA. In this way, cotton personal-care product market forecast is

done.

Various types of cotton personal-care products available in the market include cotton swabs,

cotton balls, cotton wet wipes, bed bath wipes, baby wipes, household cleaning wipes, cotton

cosmetic pads, sterile and non-sterile surgical cotton, and cotton handkerchiefs. 

Request Sample Report: https://www.alliedmarketresearch.com/request-sample/6799

The surge in demand for portable cleansing wipes has paved the way for the cotton personal-

care product market. The growing popularity of use-and-throw hygiene products has created a

demand for cotton personal-care products such as cotton buds. 

Furthermore, cotton is a biodegradable material, making it an environmentally friendly product.

As a result, eco-conscious customers prefer cotton cosmetics pads and wipes to synthetic ones

for personal-care. Hand sanitizing wipes, intimate hygiene wipes & feminine wipes, and

household cleaning wipes such as kitchen cotton wipes and glass surface cleaning wipes, have

seen an increase in sales as people become more aware of the importance of personal hygiene.

The increased use of beauty and cosmetics products drives the growth about the market for

beauty cotton pads, wet moisturizing cotton masks, and cotton balls.

The outbreak of the COVID-19 pandemic in 2020 hampered the cotton personal-care product

market growth. Retail stores, malls, supermarkets, and other sales channels have been forced to

close or remain closed as a result of strict lockdowns imposed by governments all over the

world. During the lockdown, however, several brands have shifted their focus to e-commerce

platforms to generate revenue and increase sales. Offline sales are increasing at the moment as

government lockdown restrictions in several countries are gradually being lifted.

The major market players profiled in the global cotton personal-care product market include

Degasa, Ecowipes, Harper Hygiene, Marusan, Pelz Group, Precot, Sanitars, The Hartmann Group,

Tiras Cotton and U.S. Cotton. These market players have incorporated several strategies

including partnership, expansion, collaboration, joint ventures, and others to brace their stand in

the industry.

For Purchase Enquiry: https://www.alliedmarketresearch.com/purchase-enquiry/6799

https://www.alliedmarketresearch.com/request-sample/6799
https://www.alliedmarketresearch.com/purchase-enquiry/6799


Key findings of the study 

○ The global cotton personal-care product market was valued at $12,535.6 million in 2020, and is

projected to reach $19,157.6 million by 2028, registering a CAGR of 4.6% from 2021 to 2028.

○ By product type, the cotton wet wipes segment was the highest contributor to the market, with

$6,308.0 million in 2020, and is estimated to reach $9,397.4 million by 2028, at a CAGR of 4.3%

during the forecast period.

○ By distribution channel, the specialty stores segment was the highest contributor to the

market, with $4,911.3 million in 2020, and is estimated to reach $7,101.8 million by 2028, at a

CAGR of 3.9% during the forecast period.

○ Europe was the highest revenue contributor, accounting for $4,186.9 million in 2020, and is

estimated to reach $5,996.3 million by 2028, with a CAGR of 3.8%.

Related Reports: 

○ Organic Tampons Market Will Show An Increase Of By 2027, Report

○ Ayurvedic Health and Personal Care Products Market Analysis By Growth Rate

○ Personal Luxury Goods Market to Witness a Pronounce Growth During 2020-2025

About Allied Market Research:

Allied Market Research (AMR) is a full-service market research and business consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domain.

We are in professional corporate relations with various companies and this helps us in digging

out market data that helps us generate accurate research data tables and confirms utmost

accuracy in our market forecasting. Each and every data presented in the reports published by

us is extracted through primary interviews with top officials from leading companies of domain

concerned. Our secondary data procurement methodology includes deep online and offline

research and discussion with knowledgeable professionals and analysts in the industry.
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