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In-app purchase payments in developing countries, rise in data usage &

internet penetration are the major factors that drive the growth of the market.

PORTLAND, OREGON, UNITED STATES, August 19, 2021 /

EINPresswire.com/ -- Increase in in-app purchase payments in developing

countries, rise in data usage & internet penetration, and low data tariffs

along with increase in smartphone penetration are the major factors that

propel the growth of the global In-app purchase market. Nevertheless,

digital illiteracy and limited digital infrastructure impede the market growth. However, surge in

expenditure on digital advertisement and rise in demand for fast and hassle-free transaction

service are anticipated to usher new opportunities in the near future. According to the report

published by Allied Market Research, the global In-app purchase market garnered $76.43 billion

in 2019 and is projected to reach $340.76 billion by 2027, growing at a CAGR of 19.8% from 2020

to 2027.

Explore Report Description- https://www.alliedmarketresearch.com/in-app-purchase-market-

A07186

Impact of Covid-19 on In-App Purchase Market: (Pre and Post Pandemic Analysis)

• During covid-19, subscriptions of video streaming, gaming and other health & fitness

application among end-users have significantly increased.

• The gaming and non-gaming mobile applications are offering new features and functionality at

reasonable price which, in turn, is increasing their demand.

Get detailed COVID-19 impact analysis on the In-app Purchase Market-

https://www.alliedmarketresearch.com/request-for-customization/7551?reqfor=covid

The iOS segment contributed to the largest market share in 2019, accounting for around half of

the global In-app purchase market, and is projected to maintain its lead status during the

forecast period. This is attributed to growing adoption of iOS based smartphones, tablets and

other devices among the developed nation of North America and Europe. However, the android
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segment is estimated to manifest the highest CAGR of 20.9% from 2020 to 2027.

The subscription segment accounted for the highest market share, contributing to nearly three-

fifths of the global In-app purchase market in 2019, and is expected to maintain its dominant

share by 2027. This is owing to various advantages such as flexibility in terms of billing &

payment, conversion of fixed cost into variable cost, ease of distribution, and reliability &

consistency revenue stream. However, the non-consumable segment is anticipated to grow at

the highest CAGR of 22.7% during the forecast period. The non-consumable application provides

an ability to the user to remove the advertising which is pooping while the user is using the app.

This factor drives the growth of the segment.

For Purchase Inquiry: https://www.alliedmarketresearch.com/purchase-enquiry/7551

Asia-Pacific followed by North America region held the largest share of the global In-app

purchase market, contributing to more than two-fourths of the total share in 2019, and will

continue its leadership position during the forecast period. In addition, the same region is

anticipated to manifest the fastest CAGR of 21.3% from 2020 to 2027. This is attributed to

growing in-app purchase among the major Asian countries which include China and Japan and

decrease in purchasing cost of mobile apps such as Liftoff, AppsFlyer, Clickky, AppLift. and Aarki.

Leading players of the market

• Netflix Inc

• Rakuten Inc.

• Sony Corporation

• Spotify Technology S.A.

• Tencent Holding Limited 

• Tinder

• Apple Inc

• Disney

• Google LLC.

• King Limited

Similar Information, Communication, and Technology Market Research Reports:

Facility Management Market Expected to Reach $80,849 Mn by 2023

Personal Cloud Market is Expected to Reach $161.39 Billion by 2027

Hyperscale Data Center Market is Expected to Reach $71.2 Billion by 2022
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AVENUE- A Subscription-Based Library (Premium on-demand, subscription-based pricing

model):

AMR introduces its online premium subscription-based library Avenue, designed specifically to

offer cost-effective, one-stop solution for enterprises, investors, and universities. With Avenue,

subscribers can avail an entire repository of reports on more than 2,000 niche industries and

more than 12,000 company profiles. Moreover, users can get an online access to quantitative

and qualitative data in PDF and Excel formats along with analyst support, customization, and

updated versions of reports.

Get an access to the library of reports at any time from any device and anywhere. For more

details, follow the link: https://www.alliedmarketresearch.com/library-access

About Allied Market Research:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domains. AMR offers its services across 11

industry verticals including Life Sciences, Consumer Goods, Materials & Chemicals, Construction

& Manufacturing, Food & Beverages, Energy & Power, Semiconductor & Electronics, Automotive

& Transportation, ICT & Media, Aerospace & Defense, and BFSI.

We are in professional corporate relations with various companies and this helps us in digging

out market data that helps us generate accurate research data tables and confirms utmost

accuracy in our market forecasting. Each and every data presented in the reports published by

us is extracted through primary interviews with top officials from leading companies of domain

concerned. Our secondary data procurement methodology includes deep online and offline

research and discussion with knowledgeable professionals and analysts in the industry.
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try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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