
Loyalty Management Market to witness future
growth over 2020–2026, Says Allied Market
Research

Loyalty Management Market

The growing internet penetration rate, the

proliferation of smartphones, rising

consumer preference for online shopping

are expected to drive market growth.

PORTLAND, PORTLAND, OR , UNITED

STATES, August 20, 2021

/EINPresswire.com/ -- The growing

adoption of loyalty management

solutions based on machine learning

and AI to enhance loyalty programs

while catering to the growing customer

preference for personalization also

bodes well for the growth of the

market.

North America generated the highest

revenue in the global loyalty management market in 2016 due to adequate infrastructural

development for the adoption of loyalty management. Asia-Pacific loyalty management market is

expected to grow at the highest rate during the forecast period, owing to the remarkable

economic growth in Southeast Asia, India, & other economies and growing trend of online

shopping.

The global loyalty management market was valued at $1,931 million in 2016, and is projected to

reach $6,955 million by 2023, growing at a CAGR of 20.8% from 2017 to 2023. The customer

loyalty segment is anticipated to grow at the highest rate during the forecast period.

The global loyalty management market is driven by a rise in the use of mobile phones, lack of

awareness about loyalty programs among consumers, a significant increase in the number of

card holders, and growth in appreciation for online reward management solutions. In addition,

recurrent alteration of end-user demographics, increase in expenditure on loyalty programs

from the organizations, stringent government rules & regulations, and rapid growth in

applications of Big data and machine learning supplement the market growth.
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The sales & marketing business segment contributed the highest share in 2016. This segment

accounted for $8,995 million in 2016, and is projected to grow at the CAGR of 13.1% during the

forecast period. However, the loyalty management market for operations segment is projected

to grow at the highest rate of 14.2%. The BFSI segment accounted for the highest revenue share

in 2016, while the healthcare segment is anticipated to grow at the highest rate of 14.4%.

The loyalty management market is in its growth phase, and is expected to grow at a CAGR of

20.8% during the forecast period. Organizations have focused on improving customer

satisfaction and implementing strategies for customer retention to reduce their operational

costs. North America was the highest shareholder in terms of revenue, while Asia-Pacific is

expected to grow at the highest CAGR during the forecast period.

For Purchase Enquiry: https://www.alliedmarketresearch.com/purchase-enquiry/2666

Profiling Key Players: Oracle Corporation, IBM Corporation, Aimia Inc., Comarch, Bond Brand

Loyalty, Epsilon, ICF International, Inc., and Kobie Marketing, Inc., SAP SE, and TIBCO (The

Information Bus Company) Software Inc.

Lastly, this report provides market intelligence in the most comprehensive way. The report

structure has been kept such that it offers maximum business value. It provides critical insights

on the market dynamics and will enable strategic decision-making for the existing market players

as well as those willing to enter the market.

Buy this Report at: https://www.alliedmarketresearch.com/checkout-

final/931f3c10de6c87635fb26ea1a79a67f4

Thanks for reading this article; you can also get individual chapter wise section or region wise

report version like North America, Europe or Asia at:

https://www.alliedmarketresearch.com/request-for-customization/2666

If you have any special requirements, please let us know and we will offer you the report as per

your requirements.
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About Us:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP, based in Portland, Oregon. AMR provides global enterprises as well as

medium and small businesses with unmatched quality of "Market Research Reports" and

"Business Intelligence Solutions." AMR has a targeted view to provide business insights and

consulting to assist its clients to make strategic business decisions and achieve sustainable

growth in their respective market domain.

AMR launched its user-based online library of reports and company profiles, Avenue. An e-

access library is accessible from any device, anywhere, and at any time for entrepreneurs,

stakeholders, and researchers and students at universities. With reports on more than 60,000

niche markets with data comprising of 600,000 pages along with company profiles on more than

12,000 firms, Avenue offers access to the entire repository of information through subscriptions.

A hassle-free solution to clients’ requirements is complemented with analyst support and

customization requests.
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