ﬁPREsswiRE

AMC Global Releases No-Low Alcohol
Beverage White Paper

Consumer market research firm explores
how the adult beverage marketplace is
expanding, and examines new data from
its ongoing consumer behavior studly.

BLUE BELL, PA, UNITED STATES, August G L O B I\ L

25, 2021 /EINPresswire.com/ -- AMC
Global, an international custom market

research firm specializing in launch LEADERS I N LAU NCH

strategies and brand tracking, has

released a new white paper To Consumer Preferences: Functional Ingredients in Beverages
D r| n k“ .Or To Dr| n k D|ffe re ntly?" today. % of Top Five Choices (Among Those AMC Global Study Respondents Interested in No-Low Beverage Categories)

The paper was created to explore
findings of the company’s ongoing \
52% 48% 37% 26%

consumer research study—which
recently showed that two in five adults

are interested in low alcohol and no Vitamins Antioxidents Probiotics = CBD-Infused
a|COhO| (nO'|OW) beer, Wine and Ongoing Consumer Behavior Study ‘
spirits.

The piece shares how the data shows choice and awareness is growing among consumers for
alternative beverages like non-alcoholic, low-alcoholic and functional benefit wellness beverages.
The paper explores the no-low beer category, no-low spirits and mocktails, no-low wine, and
functional beverages like kombucha and CBD-infused beverages—as well as consumer
packaging preferences.

Key White Paper / Study Data:

-There is growing consumer interest in no-low alcohol beverages, with 32% of Americans
reporting interest in mocktails (cocktails without liquor), and 28% expressing interest in no-low
wine, 25% no-low spirits, 20% in no-low beers.

-Those reporting interest in no-low beverage categories may also be looking for functional
benefits in their beverages. Fifty-two percent are looking for vitamins, 48% for antioxidants, 37%
for probiotics and 26% for CBD-infused beverages.


http://www.einpresswire.com
http://www.amcglobal.com
http://www.amcglobal.com
https://blog.amcglobal.com/low-and-no-alcohol-beverage-popularity-rising
https://blog.amcglobal.com/low-and-no-alcohol-beverage-popularity-rising

-Preferred packaging for no-low alcohol beverages is single
“ serve glass bottles (65%), single serve cans (62%), multi-
serve glass bottles (48%) and single serve plastic bottles
(46%).

Choice and awareness is

growing among consumers

for alternative beverages

like non-alcoholic, low-

alcoholic and functional

benefit wellness beverages.”
AMC Global Consumer

Behavior Study

Access the “To Drink...or To Drink Differently?” white paper
here.

Michelle Andre
AMC Global

+1 415-577-8634
email us here

This press release can be viewed online at: https://www.einpresswire.com/article/549723779

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.

© 1995-2021 IPD Group, Inc. All Right Reserved.


https://info.amcglobal.com/no-low-alcohol-paper
https://info.amcglobal.com/no-low-alcohol-paper
http://www.einpresswire.com/contact_author/3140068
https://www.einpresswire.com/article/549723779
https://www.einpresswire.com/editorial-guidelines

