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North America held the largest market share in 2020, and is expected to lead

the trail throughout the forecast period.

PORTLAND, OREGON, UNITED STATES, August 25, 2021 /

EINPresswire.com/ -- Rise in expenditure on big data analytics tools, surge

in need to deliver personalized customer experience to increase sales,

and  growth of e-commerce sector drive the growth of the global big data

analytics in retail market. However, collecting and collating the data from

disparate systems hamper the market growth. Moreover, integration of new technologies such

as IoT, AI and machine learning in big data analytics in retail and growing demand of predictive

analytics in retail expected to usher a plethora of opportunities in the future. According to the

report published by Allied Market Research, the global big data analytics in retail market

generated $4.85 billion in 2020, and is estimated to garner $25.56 billion by 2028, witnessing a

CAGR of 23.1% from 2021 to 2028. The report provides an in-depth analysis of the top

investment pockets, top winning strategies, drivers & opportunities, market size & estimations,

competitive scenario, and wavering market trends.

Explore Report Description- https://www.alliedmarketresearch.com/big-data-analytics-in-retail-

market

Covid-19 Scenario:

• The retail sector has witnessed a decreased growth during the initial stage of covid-19

outbreak. The supply shortage, change in consumer behavior, and lockdown have further

created challenges for the market players. This, in turn, has increased the adoption of big data

analytics in retail.

• Although the retail sector has witnessed decline in growth rate, the retail companies have

focused on studying customer trends and analyzing future market dynamics. Thus, retail

companies are expected to continue their investments on big data analytics. The fluoroscopy

devices segment held the highest market share.

Get detailed COVID-19 impact analysis on the Big Data Analytics In Retail Market:

https://www.alliedmarketresearch.com/request-for-customization/2786?reqfor=covid
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The big data analytics in retail market is segmented on the basis of component, deployment,

organization size, application, and region. Based on enterprise size, the large enterprises

segment dominated with the largest market share, accounting for nearly four-fifths of the total

market share in 2020, and is projected to lead its status throughout the forecast period.

Conversely, the SMEs segment is also projected to manifest the largest CAGR of 24.2% from 2021

to 2028.

Based on application, the supply chain operations management segment accounted for the

highest share in 2020, holding nearly one-third of the global big data analytics in retail market,

and is expected to maintain its lead throughout the forecast period. However, the customer

analytics segment is estimated to cite the highest CAGR of 26.3% from 2021 to 2028.

For Purchase Inquiry: https://www.alliedmarketresearch.com/purchase-enquiry/2786

Based on region, the market is studied across regions including Asia-Pacific, North America,

Europe, and LAMEA. The region across North America held the largest market share in 2020,

holding nearly two-fifths of the total share, and is expected to dominate in terms of revenue by

2028. Simultaneously, the Asia-Pacific region is estimated to exhibit the largest CAGR of 27.4%

during the forecast period.

Leading market players profiled in the report include Qlik Technologies Inc., RetailNext, SAP SE,

SAS Institute, Teradata, Alteryx Inc, IBM Corporation, Microsoft Corporation, and Oracle

Corporation.

Similar Reports:

Contact Center Software Market Expected to Reach $72.04 Billion by 2027

Virtual Meeting Software Market Expected to Reach $57.23 Billion by 2027

Wi-Fi as a Service Market Expected to Reach $12.21 Billion by 2027

Official Press Release: https://www.alliedmarketresearch.com/press-release/big-data-analytics-

in-retail-market.html

AVENUE- A Subscription-Based Library (Premium on-demand, subscription-based pricing

model):

AMR introduces its online premium subscription-based library Avenue, designed specifically to

offer cost-effective, one-stop solution for enterprises, investors, and universities. With Avenue,

subscribers can avail an entire repository of reports on more than 2,000 niche industries and

more than 12,000 company profiles. Moreover, users can get an online access to quantitative

and qualitative data in PDF and Excel formats along with analyst support, customization, and

https://www.alliedmarketresearch.com/purchase-enquiry/2786
https://www.alliedmarketresearch.com/contact-center-market
https://www.alliedmarketresearch.com/virtual-meeting-software-market-A09378
https://www.alliedmarketresearch.com/wi-fi-as-a-service-market-A09377
https://www.alliedmarketresearch.com/press-release/big-data-analytics-in-retail-market.html
https://www.alliedmarketresearch.com/press-release/big-data-analytics-in-retail-market.html


updated versions of reports.

Get an access to the library of reports at any time from any device and anywhere. For more

details, follow the link: https://www.alliedmarketresearch.com/library-access

About Allied Market Research:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domains. AMR offers its services across 11

industry verticals including Life Sciences, Consumer Goods, Materials & Chemicals, Construction

& Manufacturing, Food & Beverages, Energy & Power, Semiconductor & Electronics, Automotive

& Transportation, ICT & Media, Aerospace & Defense, and BFSI.

We are in professional corporate relations with various companies and this helps us in digging

out market data that helps us generate accurate research data tables and confirms utmost

accuracy in our market forecasting. Allied Market Research CEO Pawan Kumar is instrumental in

inspiring and encouraging everyone associated with the company to maintain high quality of

data and help clients in every way possible to achieve success. Each and every data presented in

the reports published by us is extracted through primary interviews with top officials from

leading companies of domain concerned. Our secondary data procurement methodology

includes deep online and offline research and discussion with knowledgeable professionals and

analysts in the industry.
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This press release can be viewed online at: https://www.einpresswire.com/article/549742554

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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