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-latbread Market to Garner $62.8 Bn, Globally,
Dy 2026 at 6.2% CAGR, Says Allied Market
Research

PORTLAND, OR, UNITED STATES,

August 26, 2021 /EINPresswire.com/ --

Allied Market Research recently aloialtﬂatbfead
arke

published a report, titled, "Elatbread
Market by Product Type (Tortilla, Naan,
Pita, Focaccia, Fry Bread, and Others)

OPPORTUNITIES AND FORECAST,
2019-2026

and Distribution Channel (Business-to- Global Flatbread Market is
Business and Business-to-Consumers): e
Global Opportunity Analysis and Growing ata CAGR of 6.
Industry Forecast, 2019-2026". (e 2020
According to the report, the global

flatbread industry was pegged Flatbread Market

at $41.17 billion in 2019 and is
projected to reach $62.8 billion by
2026, registering a CAGR of 6.2% from 2019 to 2026. Chief reasons for market fluctuations

Rise in demand for convenience foods, customer preference towards frozen flatbread products,
and expansion in quick service restaurant drive the growth of the global flatbread industry
market. However, rise in geopolitical tensions to restrict flatbread trade, and gluten in flatbread
restrain the market growth. In addition, maintaining freshness and softness for prolonged period
remains a challenge for the players. On the other hand, focus on improving quality, shelf life, and
lessen production costs, clean label in flatbread packing, and consumer preference for gluten
free and sugar free flatbread create new opportunities in the market.

Request Sample Report at: https://www.alliedmarketresearch.com/request-sample/6262

Major market players

Kontos Foods Inc
Klosterman Baking Company
California Lavash

Evron Foods Ltd

Kronos


http://www.einpresswire.com
https://www.alliedmarketresearch.com/flatbreads-market
https://www.alliedmarketresearch.com/flatbreads-market
https://www.alliedmarketresearch.com/request-sample/6262

S.A.B. de C.V.

GRUMA

Olé Mexican Foods Inc
Tyson Foods

La Brea Bakery

Nina Bakery Europe

The tortilla segment to rule the roost through 2026

Based on product type, the tortilla segment held the largest share in 2019, accounting for more
than half of the global flatbread market. This is due to its health properties and low carb count.
Furthermore, the demand for organic tortilla made with whole grain and gluten-free certified
would boost the segment. On the other hand, the fry bread segment is expected to portray the
fastest CAGR of 9.4% during the forecast period.

The business-to-business segment dominated the market

Based on distribution channel, the business-to-business segment held the lion's share in 2019,
contributing to more than three-fifths of the global flatbread market. This is due to innovation in
ingredients and new types of bread by manufacturers. However, the business-to-consumer
segment is expected to manifest the fastest CAGR of 6.9% during the forecast period. This is due
to increase in penetration of various online portals in developing regions and the rise in number
of offers or discounts, especially in online channel.

North America held the largest share in 2018

The global flatbread market across North America dominated in 2019, contributing to nearly
two-thirds of the market. This is due to high penetration of ready-to-eat and convenient products
in this region. On the other hand, Asia-Pacific region is expected to register the fastest CAGR of
9.6% during the study period. This is due to increase in urbanization, growing product awareness
towards clean label products and health ingredients products.

Direct Purchase This Market Research Report Here (Price 5,769 USD for single user license):
https://www.alliedmarketresearch.com/checkout-final/e5b7778e8f89a10bf54belee5c422ccO

Key Findings of the Study

Based on product type, the tortilla segment dominated the global market in 2018, and is
expected to retain its dominance throughout the flatbread market forecast period.

Depending on product type, the others segment accounted for highest share in the flatbread
market analysis in 2018, and is projected to grow at a CAGR of 10.2% from 2019 to 2026.

By distribution channel, the business-to-business segment was the major shareholder in 2018,


https://www.alliedmarketresearch.com/checkout-final/e5b7778e8f89a10bf54be1ee5c422cc0

and is projected to register a CAGR of 5.8% from 2019 to 2026.
Region wise, Europe is expected to grow at a CAGR of 6.7 from 2019 to 2026.

The increase in penetration of various online portals in developing regions and the rise in
number of offers or discounts which attracts the consumer to purchase flatbread through online
channel augment the growth of the flatbread industry. Moreover, online sales channel has
increased the consumer reach owing to which it has evolved as a key source of revenue for many
companies. Furthermore, the online sales market is expected to expand in the near future due
to rapid growth in online and mobile user customer bases in emerging markets. Increase in e-
commerce sales, improvements in logistics services, ease in payment options, and the facility to
enter new international markets for major brands further boost the flatbread market.

Inquire more about this report before purchase @
https://www.alliedmarketresearch.com/purchase-enquiry/6262

About Allied Market Research:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of "Market
Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide
business insights and consulting services to assist its clients to make strategic business decisions
and achieve sustainable growth in their respective market domains. AMR offers its services
across 11 industry verticals including Life Sciences, Consumer Goods, Materials & Chemicals,
Construction & Manufacturing, Food & Beverages, Energy & Power, Semiconductor & Electronics,
Automotive & Transportation, ICT & Media, Aerospace & Defense, and BFSI.

We are in professional corporate relations with various companies and this helps us in digging
out market data that helps us generate accurate research data tables and confirms utmost
accuracy in our market forecasting. Each and every data presented in the reports published by
us is extracted through primary interviews with top officials from leading companies of domain
concerned. Our secondary data procurement methodology includes deep online and offline
research and discussion with knowledgeable professionals and analysts in the industry.
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