
Greek Yogurt Market to Reach $11.2 Billion,
Globally, by 2027 at 10.9% CAGR: Allied Market
Research

Greek Yogurt Market

PORTLAND, OR, UNITED STATES,

August 26, 2021 /EINPresswire.com/ --

Allied Market Research published a

report, titled, "Greek Yogurt

Market Type (Whole Milk, Low Fat, and

Nonfat), Flavor (Plain, Strawberry,

Blueberry, Vanilla, and Others),

Distribution Channel

(Supermarket/Hypermarket,

Convenience Stores, Online Stores, and

Others), and Source (Organic and

Conventional): Global Opportunity

Analysis and Industry Forecast,

2020–2027." According to the report,

the global Greek yogurt market garnered $7.2 billion in 2019, and is estimated to reach $11.2

billion by 2027, registering a CAGR of 10.9% from 2020 to 2027.

Drivers, restraints, and opportunities-

Increase in health consciousness among consumers, growth in preference for clean-label

snacking, and rise in application of Greek yogurt as a functional food drive the global Greek

yogurt market. However, availability of dairy substitute products such as plant-based food

restrains the market growth. On the other hand, surge in demand for organic dairy products

create new opportunities in the coming years.

Request Sample Report at: https://www.alliedmarketresearch.com/request-sample/6660

Leading market players-

Chobani, LLC.

Fage International S.A.

Muller UK & Ireland Group LLP

Nestle S.A.

http://www.einpresswire.com
https://www.alliedmarketresearch.com/greek-yogurt-market-A06295
https://www.alliedmarketresearch.com/greek-yogurt-market-A06295
https://www.alliedmarketresearch.com/request-sample/6660


Parmalat S.P.A.

The Hain Celestial Group( The Greek Gods)

HE kroger Co.

Wallaby Yogurt Company

Danone

General Mills, Inc. (YOPLAIT)

The low-fat segment to maintain its lead status in terms of revenue throughout the forecast

period-

Based on product type, the low-fat segment accounted for more than one-third of the global

Greek yogurt market in 2019, and is expected to maintain its lead status in terms of revenue

throughout the forecast period. This is due to various product launches and increased demand

for Greek yogurt across the globe. However, the nonfat segment is estimated to portray the

highest CAGR of 12.2% from 2020 to 2027, owing to increase in the number of health and fitness

conscious consumers over the globe.

The supermarket/hypermarket segment to maintain its leadership position during the forecast

period-

Based on distribution channel, the supermarket/hypermarket segment contributed to the

highest market share in 2019, with nearly two-fifths of the global Greek yogurt market, and is

estimated to maintain its leadership position during the forecast period. This is attributed to

high visibility, attractive assortment, and availability of dairy products with wide range of various

brands. However, the online stores segment is estimated to generate the fastest CAGR of 12.3%

from 2020 to 2026. This is due to the increase in smartphone and internet penetration, rise in

buying grocery products from online channels due to busy lifestyle, and convenience offered by

e-commerce.

Direct Purchase this Market Research Report Here (Price 5,769 USD for single user license):

https://www.alliedmarketresearch.com/checkout-final/a06eccd622dec0733594d64984b8891a

Europe to dominate the market in 2027, North America to grow at a significant pace-

Based on region, Europe accounted for the highest share based on revenue, holding for more

than three-fifth of the global Greek yogurt market in 2019, and is projected to maintain its

dominant position throughout the forecast period. This is attributed to the rise in awareness of

health benefits of Greek yogurt in this region. However, Asia-Pacific is estimated to portray the

fastest CAGR of 12.7% from 2020 to 2027, owing to increase in demand for Greek yogurt due to

change in lifestyle and rise in number of health conscious consumers in this region. In

addition, North America is anticipated to register a CAGR of 10.8% during the forecast period.

Covid-19 Scenario-

https://www.alliedmarketresearch.com/checkout-final/a06eccd622dec0733594d64984b8891a


The supply and production chain of Greek yogurt has not been much affected by the pandemic,

as according to the restrictions followed by the governments in various region, the availability of

essential products would not be affected.

The international sale of Greek yogurt, on the other hand, has been impacted in terms of

revenue due to the restrictions on the international import and export of dairy products during

global lockdown.

Geographically, the market is segmented into: 

North America

Europe

Asia-Pacific

LAMEA

Key Findings Of The Study

The low fat products segment is expected to grow at a CAGR of 11.1% during the forecast

period.

Europe is anticipated to dominate the Greek yogurt market growth, registering a CAGR of

10.5%.

Conventional Greek yogurt is projected to contribute with highest Greek yogurt market share

during the forecast time period, with around 95% market share in 2027, and CAGR of 10.8%

The supermarket/hypermarket distribution segment is anticipated to dominate the global Greek

yogurt market, with a CAGR of 11.3% during the forecast period.

The strawberry segment is estimated to grow at a CAGR of 10.8% during the forecast period.

Do You Have Any Query Or Specific Requirement? Ask to Our Industry Expert Here:

https://www.alliedmarketresearch.com/purchase-enquiry/6660

About Allied Market Research:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide

business insights and consulting services to assist its clients to make strategic business decisions

and achieve sustainable growth in their respective market domains. AMR offers its services

across 11 industry verticals including Life Sciences, Consumer Goods, Materials & Chemicals,

Construction & Manufacturing, Food & Beverages, Energy & Power, Semiconductor & Electronics,

Automotive & Transportation, ICT & Media, Aerospace & Defense, and BFSI.

We are in professional corporate relations with various companies and this helps us in digging

https://www.alliedmarketresearch.com/purchase-enquiry/6660


out market data that helps us generate accurate research data tables and confirms utmost

accuracy in our market forecasting. Each and every data presented in the reports published by

us is extracted through primary interviews with top officials from leading companies of domain

concerned. Our secondary data procurement methodology includes deep online and offline

research and discussion with knowledgeable professionals and analysts in the industry.

David Correa

Allied Analytics LLP

+15034461141 ext.
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This press release can be viewed online at: https://www.einpresswire.com/article/549806294

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2021 IPD Group, Inc. All Right Reserved.

http://www.einpresswire.com/contact_author/3140800
https://www.facebook.com/alliedmarketresearch/
https://twitter.com/allied_mr
https://www.linkedin.com/company/allied-market-research
https://www.einpresswire.com/article/549806294
https://www.einpresswire.com/editorial-guidelines

