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U.S. Mobile Phone Accessories Market is
Expected a High Probability Business
Opportunity in 2030

OREGAON, PORTLAND, UNITED STATES,
September 3, 2021 /EINPresswire.com/
-- Allied Market Research published a

U.S. Mobile Phone
Accessories

new report, titled, "U.S. Mobile Phone Market

Accessories Market by Product Type oo

(Headphones, Speakers, Battery, Power

Bank, Battery Case, Chargers, e e e

Protective Cases, Screen Protection, idipiinn )

Smart watch, Fitness Bands, Memory Siovlc statAGR af 13 T% E-—ejf"

Card, AR & VR Headsets, Mount/Stand, (2019:2020)
and Pop Socket): Opportunity Analysis
and Industry Forecast, 2019-2026" U.S. Mobile Phone Accessories

The latest study on the U.S. mobile

phone accessories Market covers a broad range of organizations from different regions. It offers
an extensive information based on market growths, competitions, and challenges confronted by
the industry players. With this, the report also involves the major market strategies followed by
the market players, key market determinants, and recent trends that helps the industry to
expand furthermore. The report offers comprehensive data from 2014 to 2021 and forecasted
data till 2027 along with product outline and other growth factors.

The U.S. mobile phone accessories market size is expected to reach from $29.10 Billion in 2018
to $75.62 Billion by 2026, growing at a CAGR of 13.6% from 2019 to 2026.

Download Research Sample with Industry Insights (200+ Pages PDF Report) @
https://www.alliedmarketresearch.com/request-sample/4702

U.S. mobile phone accessories Market Competitive Analysis

Leading market players profiled in the market report include BYD Company Limited, Bose
Corporation, JVC Kenwood Corporation, Energizer Holdings, Inc., Panasonic Corporation, Apple
Inc., Sony Corporation, Samsung Electronics Co. Ltd., Plantronics, Inc., and Sennheiser Electronics
GMBH & Co. KG.. These players have adopted various strategies including expansions, mergers
& acquisitions, joint ventures, new product launches, and collaborations to reinforce their


http://www.einpresswire.com
https://www.alliedmarketresearch.com/connect-to-analyst/4702
https://www.alliedmarketresearch.com/connect-to-analyst/4702
https://www.alliedmarketresearch.com/request-sample/4702

position in the industry.

Covid-19 Impact on the U.S. mobile phone accessories Market

U.S. mobile phone accessories Market Research Report includes an outline of the industry based
on major parameters including market size, sales, sales analysis and key drivers. The market size
is expected to grow on a large scale during the forecast period (2021-2027). This report also
offers the latest impacts of COVID-19 on the market. The outbreak of the pandemic has affected
numerous aspects of life across the globe. This, in turn, has urged the markets to adopt new
norms, trends, and strategies. Essentially, the research report intends to provide a view of initial
and future assessments of the market.

Get detailed COVID-19 impact analysis on the U.S. mobile phone accessories Market @
https://www.alliedmarketresearch.com/request-for-customization/4702

U.S. mobile phone accessories Market Segmentation

*By Product Type
oHeadphones
oBpeakers

O8mart speaker
OQonventional/traditional speaker
oBattery

oBower Bank
oBattery Case
ollhargers

OWired charger
OWireless charger
oBrotective Case
oBcreen Protection
oB8martwatch
oHitness Bands
oMemory Card
oBR & VR Headsets
oMount/Stand
oBop Socket

Our Report Provides

‘Thorough inquiry of market assessments for all the segments

‘Detailed market examination from the viewpoint of the frontrunners in the industry
*Tactical slants and approaches incorporated by new entrants

*0.S. mobile phone accessories Market forecasts on regional base for the next few years
‘Jompetitive exploration of the present market trends

*Brofiling of companies along with their exclusive strategies


https://www.alliedmarketresearch.com/request-for-customization/4702

Key Benefits For Stakeholders

*This study consists analytical representation of the present trends and forthcoming
estimations of the U.S. mobile phone accessories Market to exhibit the imminent investment
pockets.

*The report offers overall potential to recognise the lucrative trends to achieve a stronger base
in the U.S. mobile phone accessories Market.

‘The U.S. mobile phone accessories Market analysis report provides statistics based on drivers,
restrains, and opportunities along with a detailed impact analysis.

The current market forecast is quantitatively examined from 2021 to 2027 to target the
financial capability.

Borter’s five forces analysis demonstrates the strength of the consumers and suppliers in the
industry.

Get Up to 25% Discount on Purchase: https://www.alliedmarketresearch.com/purchase-
enquiry/4702

Key Questions Answered in the Report

Q1. At what CAGR will the U.S. mobile phone accessories Market is anticipated to grow in
between 2021 - 20277

Q2. What will be the revenue of industry by the end of 2027?

Q3. How can | get sample report for U.S. mobile phone accessories Market?

Q4. What are the driving factors of the industry?

Q5. Who are the leading players in U.S. mobile phone accessories Market?

About Us

Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of “Market
Research Reports” and “Business Intelligence Solutions.” AMR has a targeted view to provide
business insights and consulting to assist its clients to make strategic business decisions and
achieve sustainable growth in their respective market domain.

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing
high-quality data and insights. We are in professional corporate relations with various companies
and this helps us in digging out market data that helps us generate accurate research data tables
and confirms utmost accuracy in our market forecasting. Each and every data presented in the
reports published by us is extracted through primary interviews with top officials from leading
companies of domain concerned. Our secondary data procurement methodology includes deep
online and offline research and discussion with knowledgeable professionals and analysts in the
industry.

David Correa
Allied Analytics LLP
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This press release can be viewed online at: https://www.einpresswire.com/article/550478825

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
in today's world. Please see our Editorial Guidelines for more information.
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