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Increase in health awareness and health

benefits associated with metal-packaged

products is anticipated to provide

potential growth opportunities to the

market

OREGON, PORTLAND, UNITED STATES,

September 27, 2021 /

EINPresswire.com/ -- The metal

packaging market was valued at $122

billion in 2015, and is projected to

reach $153 billion by 2022, growing at a

CAGR of 3.3% from 2016 to 2022.

Based on end use, food segment

occupied more than two-fifths share of

the total market in 2015.

Metal packaging provides superior barrier protection to the contents packed from pathogens. In

addition, it extends the shelf life, which provides consumers the benefits of year-round

availability of perishable food products. Furthermore, metals can be easily sterilized, which

makes them a versatile material of choice in food, beverages, and healthcare applications. Steel

and aluminum are the two most extensively used metals for packaging.

Download Free PDF Sample Report (Including COVID-19 effect Analysis) @

https://www.alliedmarketresearch.com/request-sample/1910

Global rise in population and on-the-go lifestyle have triggered the demand for convenient

packaging. Furthermore, increase in health awareness and health benefits associated with

metal-packaged products is anticipated to provide potential growth opportunities to the market.

However, fluctuation in prices of raw materials and bisphenol A (BPA) exposure are expected to

hinder the market growth. Technological advancement such as modified atmospheric packaging,

investment in expansion of facilities by market players, and e-commerce are expected to fuel the

market growth.
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Increase in global consumption of alcoholic and nonalcoholic beverages has positively impacted

the growth of metal packaging market with increase in demand for aluminum beverage cans.

Moreover, increase in new brewery firms and confectionery items has increased the demand for

caps and closures, respectively. Furthermore, growth in industrialization is expected to trigger

the demand for bulk packaging such as drums and barrels. Based on product type, cans have

occupied approximately two-thirds share in 2015, and is expected to grow at a CAGR of 2.9%

during the forecast period.

Increase in investment in R&D and technological advancements are projected to create lucrative

opportunities for the market growth. Branding and e-commerce have positively impacted the

growth of the market.

KEY FINDINGS OF THE STUDY 

•	In terms of both value and volume, aluminum is projected to show fastest growth during the

forecast period.

•	Based on product type, drums & barrels is expected to grow at a CAGR of 3.3% from 2016 to

2022, in terms of volume.

•	In 2015, Europe occupied one-third share of the global market, in terms of revenue.

•	 Asia-Pacific is expected to grow at a CAGR of 4.1% during the forecast period.

•	Based on end use, personal care is expected to grow at a CAGR of 4.0%.

•	Beverages segment occupied approximately one-fourth share in 2015, and is expected to grow

at a CAGR of 3.4%.

Top players operating in the metal packaging market include Ardagh Group, Alcoa Incorporated,

CPMC Holdings Ltd, Manaksia Group, Emballator Metal Group, Ball Corporation, Crown Holdings,

Silgam Holdings, Ton Yi International, and Tata Steel.

Schedule a FREE Consultation Call with Our Analysts/Industry Experts to Find Solution for Your

Business @ https://www.alliedmarketresearch.com/connect-to-analyst/1910

About Us:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of

Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global

enterprises as well as medium and small businesses with unmatched quality of "Market

Research Reports" and "Business Intelligence Solutions." AMR has a targeted view to provide

business insights and consulting to assist its clients to make strategic business decisions and

achieve sustainable growth in their respective market domain.

Pawan Kumar, the CEO of Allied Market Research, is leading the organization toward providing

high-quality data and insights. We are in professional corporate relations with various companies

and this helps us in digging out market data that helps us generate accurate research data tables
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and confirms utmost accuracy in our market forecasting. Each and every data presented in the

reports published by us is extracted through primary interviews with top officials from leading

companies of domain concerned. Our secondary data procurement methodology includes deep

online and offline research and discussion with knowledgeable professionals and analysts in the

industry.
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