
GRAZIA USA HOSTS LAUNCH PARTY AT ZERO
BOND  TO CELEBRATE INAUGURAL PRINT
ISSUE

Grazia USA Hosts Launch Party

Brendan Monaghan and David Thielebeule Attend

Grazia USA Launch Party

The fashion industry and Grazia staff

gathered at the private members club to

toast the monumental occasion and

preview the first-of-its-kind luxury

publication

NEW YORK, NY, UNITED STATES,

October 14, 2021 /EINPresswire.com/ --

On Tuesday October 12, Grazia USA,

the American version of the Italian

fashion bible Grazia from the

Mondadori Group, celebrated its print

publication debut in the world’s largest

luxury market with a cocktail reception

at Zero Bond in New York City. 

The evening was co-hosted by Brendan

Monaghan, Executive Vice President &

Global Chief Brands Officer and David

Thielebeule, Editor-in-Chief of Grazia

USA, who were joined by industry

executives, VIPs and NYC socialites for

the celebration. 

Notable attendees at the exclusive

industry event included; Maxwell

Osbourne, Victor Glemaud, Elisabeth

Jones Hennessy, Nathan Orsman,

Nikoloz Makhatadze, Carly Cushnie,

Thom Filicia, Brian Atwood, Jake

Deutsch, Sabine Heller, Evan O’Hara & Gigi Burris.

Grazia USA made its digital debut in Fall 2020 with online cover star Kim Kardashian West. The
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Steve Gold Attends Grazia USA

Launch Party

Maxwell Osborne Attends Grazia

USA Launch Party

first-ever print issue of the quarterly fashion and lifestyle

book began circulation in late September 2021 and is

available nationwide now featuring three inspirational

cover stars; South Sudanese-British model and designer,

Alek Wek, America’s most decorated Olympic track

athlete ever, Allyson Felix and the breakout star of Gossip

Girl on HBO Max, Jordan Alexander. 

"The arrival of Grazia in the United States is a highly

significant event, the first time an all-Italian fashion

magazine lands on the U.S. market with a formula that

gives a perfect answer to the new needs of readers,

users and business," Ernesto Mauri, CEO of the

Mondadori Group, said. "In today’s historical juncture, it

bears witness to the strength of the brand that has

always stood at the forefront, becoming an icon of

international renown, leveraging on its authoritative

content and incomparable identity."

Over 100 guests were invited by Grazia USA to the

Tuesday night celebration to enjoy cocktails and canapés

while The Misshapes provided the event soundtrack.

White pampas and palmetto leaves peppered the

custom marble Jones Alley bar and oversized imagery

from the magazine served as a backdrop in the members

lounge foyer. Editorial imagery looped in the screening

room providing a glimpse of the good life and

transporting revelers to far flung destinations.

Party-goers all departed with the inaugural issue of

Grazia USA in hand, featuring high-end fashion, beauty,

arts culture and travel content, packaged in a chic

branded tote. 

The evening was made possible by the generous support

of Byte. 

All event attendees were required to show proof of full

vaccination upon entry.  

~ ENDS ~ 



Evan O'Hara, Gigi Burris, Yasin Ozdemir and David

Thielebeule

ABOUT GRAZIA:

Grazia is Italy's fashion bible, published

by the Mondadori Group. For 80 years

Grazia has remained in step with

changing tastes season after season,

style after style. At the top end of

quality and design, Grazia is the most

accomplished ambassador of the

“Made in Italy” brand and is a preferred

advertising vehicle for designer,

fashion, and beauty companies.

Thanks to its experience, excellence,

and brand value, Grazia is the first

Italian weekly magazine to extend its

successful formula abroad with 21

editions worldwide in 23 countries,

creating the most dynamic magazine network on the market and the global platform

graziamagazine.com.

ABOUT PANTHEON MEDIA GROUP, LLC:

Pantheon Media Group (PMG) is an independent next-generation media company that brings

one of the most prestigious European fashion magazines to the biggest fashion market in the

world. PMG is the exclusive publisher of Grazia USA, the latest franchise of the iconic fashion

bible, first launched in Italy in 1938. Also uniquely focused on beauty, culture, society, status,

celebrity, and luxury, Grazia USA publishes digitally first and later in print, with the release of the

first of its quarterly 400-page magazines in 2021. Grazia USA does more than just inform and

inspire an educated audience of influential readers: It is unlike anything the fashion industry in

the United States has ever seen. We do not serve readers, we serve users. PMG is a 360-degree

media business that is poised for the future, broadening storytelling into virtual and augmented

reality, video, television, audio, e-commerce, live events, branded content, innovative advertising

solutions and beyond. PMG is headquartered in New York City.

Press Department

Pantheon Media Group

email us here

This press release can be viewed online at: https://www.einpresswire.com/article/553793694

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2022 Newsmatics Inc. All Right Reserved.

http://www.einpresswire.com/contact_author/3178210
https://www.einpresswire.com/article/553793694
https://www.einpresswire.com/editorial-guidelines

