
Business Reporter: A great tool for advertisers
to better organise and leverage customer data

How can a data-first marketing cloud increase customer lifetime value and generate revenue streams?

LONDON, UNITED KINGDOM, November 8, 2021 /EINPresswire.com/ -- In a video published on

Business Reporter, Philip Raby, General Manager UK, mediarithmics explains how the deluge of

customer data that the proliferation of customer touchpoints resulted in can be harnessed to

better target advertising campaigns and generate revenue streams. 

Behavioural, transactional and campaign data can’t be fully exploited by advertisers, retailers or

content publishers while data sits siloed in disparate software. Therefore, a data-first marketing

cloud with CDP and DMP capabilities is instrumental for the laser-sharp targeting of specific

audience segments, as well as for orchestrating highly personalised, multi-channel campaigns.

Personalisation, however, is only one of the abundant use cases that customer data analytics

offer. By gaining deep insights into customer behaviour and preferences, acquisition and

retention rates can be also enhanced significantly. With a 360-degree customer view, clients’

engagement with, for example, marketing campaigns and their procession through the

purchasing funnel can be monitored closely and the retailer’s or publisher’s services can be

tweaked accordingly.

Clients of mediarithmics can not only streamline their operation and sharpen their advertising

campaigns but also generate new revenue streams with the customer data they have captured.

Brands are often cut off from their customer data when they sell their products in retail outlets

and will be able to make more informed decisions once they have access to it through

supermarkets and retailers they are partnering with. 

To learn more about the mediarithmics platform, watch the video.

•• About Business Reporter ••

Business Reporter is an award-winning supplement published in the Sunday and Daily

Telegraph, City AM and online, delivering news and analysis on issues affecting businesses to a

global audience. It also hosts conferences, debates, breakfast meetings and exclusive summits.

www.business-reporter.co.uk

http://www.einpresswire.com
https://business-reporter.co.uk/2021/10/19/providing-the-infrastructure-for-personalised-communication/
http://www.business-reporter.co.uk


•• About mediarithmics ••

mediarithmics is a full-stack data marketing platform headquartered in Paris that provides the

best of CDP, DMP, SCV and data alliance capabilities. The company’s platform is able to work with

any type of ID and onboard data from any source with no compression or aggregation —

providing clients with a true 360-degree customer view. It is also connected to the wider Martech

ecosystem, enabling real-time activation across all major platforms across display, social, email,

marketing automation, push notification and SSPs (Supply-Side Platforms). mediarithmics was

founded in 2015 and launched internationally in 2019. 

https://www.mediarithmics.com/
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This press release can be viewed online at: https://www.einpresswire.com/article/555639320

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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