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Today, impact.com, the global leading

partnership management platform,

announced that HubSpot veteran Kim

Walsh has joined the company as Chief

Growth Officer.

LONDON, UNITED KINGDOM,

November 9, 2021 /EINPresswire.com/

-- Today, impact.com, the global

leading partnership management

platform, announced that HubSpot

veteran Kim Walsh has joined the

company as Chief Growth Officer.

Kim’s role is to support long-term

commercial success by maintaining

alignment and customer centricity

among all of impact.com’s go-to-

market initiatives, working alongside

the leaders of sales, marketing,

channel partnerships, revenue

operations and the APAC and EMEA

regions.

“I’m thrilled to join impact.com,

especially during this important time in

the company’s trajectory,” said Kim

Walsh. “impact.com has a strong

foundation of great customers, a

fantastic product, a great team and is a category leader. impact.com is well positioned to

continue to capitalize on the growing partnership economy, especially given its recent

acceleration. This is an incredible place to be right now and I’m excited to get started.”

“Kim has an amazing track record of building and leading a significantly sized commercial

organization, as well as strengths in driving product-led and partner-led growth initiatives,” said
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http://impact.com
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David A. Yovanno, CEO at impact.com. “Given she has achieved so much in a company like

HubSpot that is highly relevant compared to impact.com’s ecosystem, she is well positioned to

help lead our next phase of go-to-market growth.”

Prior to joining impact.com, Kim spent more than a decade at HubSpot leading sales and

partnerships teams. Most recently, she was Global VP, Go-to-Market Partnerships where she was

responsible for growing the product and partner-led ecosystem. 

This news follows impact.com’s product integration with HubSpot and new B2B SaaS offering,

just announced in October.

For more information, please visit www.impact.com. 

ABOUT impact.com 

The leading global partnership management platform, impact.com has been transforming the

way enterprises manage and optimise all types of partnerships—including affiliates, influencers,

commerce content publishers, B2B, and more—since its founding in 2008. The company’s

powerful, purpose-built platform helps brands, publishers and agencies build authentic,

enduring and rewarding relationships with consumers by providing visibility across the entire

consumer journey. impact.com users are able to aggregate, orchestrate and optimise the total

value of the entire mix of partnerships with ease and transparency – driving growth and creating

new value for consumers. To learn more about how impact.com’s technology platform and

partnerships marketplace is driving revenue growth for global enterprise brands such as Uber,

TUI, Shopify, Lenovo, L’Oreal, HelloFResh, Levi’s and SkyScanner, visit www.impact.com.

CONTACTS

Julia Smith, The Digital Voice

Julia@thedigitalvoice.co.uk

Owen Hancock, impact.com

Owen.hancock@impact.com

Julia Smith

The Digital Voice

+44 7799894184

email us here

This press release can be viewed online at: https://www.einpresswire.com/article/555882053

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.
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