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Organic Baby Food Market Sales Revenue to
Touch $11,592 Million By 2023
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at $5,834 million in 2016, and is

projected to reach at $11,592 million

by 2023, growing at a CAGR of 10.15% from 2017 to 2023. Europe is expected to be the leading
contributor to the global organic baby food market, followed by Asia-Pacific and North America.

Rise in parental concerns with respect to baby's health and nutrition, increase in awareness
about benefits of organic products, eco-friendly farming techniques, rise in disposable income of
consumers, growth in standard of living encourages the adoption of organic baby food products,
and improved distribution channels in the industry drive the organic baby food market growth.
However, premium price and certain government regulations for the approval of organic food &
beverage hamper the organic baby food market growth. Various government initiatives and
investment of government and private investors in the organic baby food industry are expected
to provide numerous growth opportunities for the global organic baby food market. Moreover,
increase in working women and growth of nuclear families have led to the adoption of organic
baby food products.

Do Enquiry for Sample Report@ https://www.alliedmarketresearch.com/request-sample/2243

In 2016, the prepared organic baby food segment accounted for the maximum revenue share in
the overall organic baby food industry due to the convenience in usage and time saving factor
for preparation of the food product. Moreover, prepared baby food products, such as purees
and vegetable & fruit blends, are available in variety of flavors, such as mango, banana, peach,
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and others thereby providing taste and nutrition. Moreover, the other organic baby foods, such
as puffs, rusks, and biscuits are expected to grow at a CAGR of 9.93% during the forecast period.
The prepared organic baby food market is expected to grow, owing to the benefits of these food
products in terms of nutritional value.

The offline segment accounted for the maximum share in the global organic baby food market
with around 81.55% in 2016. Offline stores, such as supermarkets and hypermarkets, are mostly
preferred by the costumers to purchase organic food products. However, the trend is shifting
toward purchasing products online due to ease and convenience provided by these online
portals. The online mode of sale is expected to grow at a CAGR OF 12.94% during the forecast
period.

Do Enquiry before purchasing Report@ https://www.alliedmarketresearch.com/purchase-
enquiry/2243

Europe accounted for the major share of the global organic baby food market in 2016, and is
expected to maintain its dominance during the forecast period, owing to health-conscious
costumers and demand for chemical-free baby food products. Asia-Pacific is estimated to grow
at the highest rate due to rise in birth rates and growth in awareness related to beneficial effects
of these food products.

KEY FINDINGS OF THE STUDY

In 2016, the offline mode of sale segment accounted for the maximum revenue, and is projected
to grow at a notable CAGR of 9.4% during the forecast period.

The organic infant milk formula market accounted for 12.2% share in the global organic baby
food market.

China is the major shareholder in the Asia-Pacific organic baby food market, accounting for more
than 28% share in 2016.

The key players profiled in the organic baby food market include Abbott laboratories, Nestlé S. A,
Hero Group, Amara Organics, Danone, Plum organics, The Hein celestial group, North Castle
Partners, LLC. HiPP GmbH & Co. Vertrieb KG, and Baby Gourmet Foods Inc. Market players have
adopted various strategies, such as product launch, collaboration & partnership and acquisition,
to expand their foothold in the market.

Get detailed COVID-19 impact analysis on the Organic Baby Food Market:
https://www.alliedmarketresearch.com/request-for-customization/2243?regfor=covid
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About Allied Market Research:

Allied Market Research (AMR) is a full-service market research and business-consulting wing of
Allied Analytics LLP based in Portland, Oregon. Allied Market Research provides global
enterprises as well as medium and small businesses with unmatched quality of “Market
Research Reports” and “Business Intelligence Solutions.” AMR has a targeted view to provide
business insights and consulting to assist its clients to make strategic business decisions and
achieve sustainable growth in their respective market domains. AMR offers its services across 11
industry verticals including Life Sciences, Consumer Goods, Materials & Chemicals, Construction
& Manufacturing, Food & Beverages, Energy & Power, Semiconductor & Electronics, Automotive
& Transportation, ICT & Media, Aerospace & Defense, and BFSI.

We are in professional corporate relations with various companies and this helps us in digging
out market data that helps us generate accurate research data tables and confirms utmost
accuracy in our market forecasting. Each and every data presented in the reports published by
us is extracted through primary interviews with top officials from leading companies of domain
concerned. Our secondary data procurement methodology includes deep online and offline
research and discussion with knowledgeable professionals and analysts in the industry.
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EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors
try to be careful about weeding out false and misleading content. As a user, if you see something
we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,
Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable
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