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Nikkei Research Inc.’s Brand Strategy Survey 2021

gauges the corporate brand equity of companies in

Japan. Apple Japan topped the list, followed by

Google.

TOKYO, JAPAN, November 18, 2021

/EINPresswire.com/ -- Nikkei Research Inc. has

released its Brand Strategy Survey 2021, which

evaluates the corporate brand equity of 600 major

companies in Japan. This year, Apple Japan topped

the list again, while Google came in second,

moving up from its previous position in fifth place.

Other names at the top of the list were familiar

from last year, although TOTO, Toyota Motor and

Canon all made significant gains in the rankings

and moved into the top 10.

The overall rankings are based on the Brand

Perception Quotient (PQ), our original measure of

corporate brand equity formulated with the

following five key indicators:

1. Empathy (i.e., attractiveness to those in the "businesspeople" group)

2. Necessity

3. Premium

4. Uniqueness

5. Willingness to Recommend

The performances of all the indicators among those in "consumer" and "businesspeople" groups

are combined to result in the PQ score.

In addition to the key indicators that make up the PQ, the survey also takes into account a

number of other factors. These include corporate brand penetration, brand image, appealing

aspects, contact points and experiential value. This year, the recognition of SDG-related activities

http://www.einpresswire.com


associated with each brand was included for the first time. The leading brand to be recognized

for its SDG initiatives in 2021, by both consumers and businesspeople, was Toyota Motor.

The Brand Strategy Survey has been conducted annually since 2003. The 19th survey this year

had 46,480 respondents in the consumer group and 46,475 respondents in the businessperson

group - an average of 770 to 780 people per brand. The survey was conducted online in Japan

from June to July.

More details on this year's results are available here.

https://www.nikkei-r.co.jp/english/column/8144

【Related Stories】

Apple and Sony Tie for Top Position: Ranking of 600 Brands in Japan

Informative MRs: The Ranking of Pharmaceutical Companies in Japan

Digital Transformation of Healthcare in Japan - Desired but Distant

Public Relations Office

Nikkei Inc.

pr@nex.nikkei.co.jp

Visit us on social media:

Facebook

Twitter

LinkedIn

Other

This press release can be viewed online at: https://www.einpresswire.com/article/556329169

EIN Presswire's priority is source transparency. We do not allow opaque clients, and our editors

try to be careful about weeding out false and misleading content. As a user, if you see something

we have missed, please do bring it to our attention. Your help is welcome. EIN Presswire,

Everyone's Internet News Presswire™, tries to define some of the boundaries that are reasonable

in today's world. Please see our Editorial Guidelines for more information.

© 1995-2021 IPD Group, Inc. All Right Reserved.

https://www.nikkei-r.co.jp/english/column/8144
http://www.nikkei.co.jp/nikkeiinfo/en/global_services/nikkei-research/apple-and-sony-tie-for-top-position-ranking-of-600-brands-in-japan-2020.html
http://www.nikkei.co.jp/nikkeiinfo/en/global_services/nikkei-research/informative-mrs-the-ranking-of-pharmaceutical-companies-in-japan.html
http://www.nikkei.co.jp/nikkeiinfo/en/global_services/nikkei-research/digital-transformation-of-healthcare-in-japan---a-desired-but-distant-goal.html
https://www.facebook.com/nikkeiPRoffice/
https://twitter.com/nikkeiPRoffice
https://www.linkedin.com/company/nikkei
https://www.youtube.com/user/NikkeiAsia/featured
https://www.einpresswire.com/article/556329169
https://www.einpresswire.com/editorial-guidelines

